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For those who dare to dream,
there is a whole world to win.
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As a resilient India steps into a new decade, it is
emerging as an economic hub that will play a major
role in defining the new normal for the world. At
Reliance, we are aligned to the aspirations of a New

positively impact millions of Indians. We are focusing
our energies on India’s rising consumer ecosystem
and are devising platforms that can truly uplift the
quality of life of every Indian. With an undying passion
India, where economic growth and social development  that resonates with the spirit of India, we continue to
go hand-in-hand. Our vision for the India of tomorrow
is complemented by scaling of technologies that can

contribute positively to the nation’s growth and fulfill a
billion dreams.
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Highlights
FY 2019-20

Consolidated Turnover

X6,59,205 crox

2 5.4%

Consolidated Net Worth

?:3,75,734 CRORE

2 15.7%

Consolidated EBITDA
(before exceptional items)

31,02,280 cxor:

10.4%

2 y-0-y growth

About this Report

The Reliance Integrated Annual Report has
been prepared in alignment with the Integrated
Reporting <IR> Framework laid down by the
International Integrated Reporting Council
(IIRC). In preparing the Report, GRI Standards,
National Voluntary Guidelines (NVGs),

United Nations Sustainable Development
Goals (UN SDGs) and 13 other frameworks
were referenced and respected. The Report
outlines RIL's commitment to stakeholder value
creation, and defines the actions taken and
outcomes achieved for its stakeholders.

Other reports and information at
www.ril.com
Quarterly results and analyst presentations

https://www.ril.com/InvestorRelations/
FinancialReporting.aspx

Financial statements of subsidiary companies
https://www.ril.com/InvestorRelations/
Downloads.aspx

Scan the QR Code on your smart device to view
the Integrated Annual Report online at
https://www.ril.com/ar2019-20/index.htmi
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Reliance at a Glance

Bringing alive a billion

Reliance Industries Limited
Integrated Annual Report 2019-20

dreams

Reliance is India’s largest and most profitable private sector company. Reliance continues to be
a significant global player in the integrated energy value chain while establishing leadership positions

in the retail and digital services business in India.

Creating Value for All Stakeholders

Investors and Government and
Shareholders Regulatory Authorities

Local
=9 Communities

First Indian company to cross HIGHEST PAYER
310 TRILLION Of customs and excise duty
in market capitalisation in the private sector

31,115,461 CRORE

Contribution to the National
Exchequer this year

Retains strong domestic and
international credit rating

@ Employees
A

31,022 CRORE

CSR expenditure during
the year

3.6 CRORE

Lives touched since inception

Customers and Suppliers

Q Environment

2.2+ CRORE
Saplings planted till date

1,95,618

Direct employment

1.1+ CRORE 9.9+ CRORE M3

Man-hours of training imparted
created since inception

Rainwater harvesting capacity

Unparalleled access to
diversified products and
highest quality 5G-ready
digital platform

Reinforcing local
manufacturing and
procurement

Value Added Statement (Consolidated)
Value added is defined as the value created by the activities of a business and its employees

FY 2019-20

32,27,365 crore

FY 2018-19
32,18,163 CRORE

Stakeholders FY201920 |  FY201819
® Reinvested in the Group to maintain and develop operations 62,675 | 56,919
® Providers of Debt 30,280 | 27,749
® Employee Benefits 14,075 | 12,488
® Providers of Equity Capital 3,852* | 3,852
® Contribution to Society 1,022 | 904
® Contribution to National Exchequer 115,461 | 116,251
Total Value Added 2,27,365 2,18,163
All figures in ¥ crore
2 Naye India Ka Naya Josh * Excluding dividend on partly paid shares

Value Drivers for Reliance
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INNOVATION AND R&D

Corporate
Overview
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SCALE AND TECHNOLOGY
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PLATFORMS

« 140 patents granted during
the year

« 900+ researchers and
scientists

« R&D expenditure —
32,538 crore

« Bio-innovation and circularity

Our Businesses

Retail

® 31,62,936 CRORE
G 39,654 CRORE

India’s largest retailer by reach,
scale, revenue and profitability

J

« Sustaining strong track
record of performance —
fastest growing retailer

« India’s largest mobile data
network

« World’s largest refinery at a
single location

« Among the Top 10 producers
for key petrochemicals

Digital
Services

® 368,462 CRORE
@ 722,517 CRORE

Jio has a future proof all-IP data
network with the latest 4G LTE
technology

- Software as a Service
(SaaS) based platforms
« Enterprise data lake
« Analytics and
data science engines
- Enterprise integration

capabilities
Media and
! 0o
Entertainment )F ‘

4

® 35,357 CRORE
@ 3617 CrRORE

Network18 is one of India’s
most diversified Media and
Entertainment platform

Refining and
Marketing

® 33,87,522 CRORE
G 24,461 CRORE

RIL continued to outperform
Singapore complex margin
with US$5.7/bbl premium

Petrochemicals

| =l

® 31,45,264 CRORE
G 30,933 CRORE

Owns and operates one of the
most integrated petrochemicals
facilities globally

J

Exploration and
Production

1L

® 3,211 CRORE
@ 353 CRORE

Upstream portfolio includes
operations in deepwater
acreages and the CBM block

® Revenue G EBITDA



Key Performance Indicators

Scaling new heights

Profit and Loss
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Balance Sheet

Metrics Metrics
TURNOVER PROFIT AFTER TAX EARNINGS PER SHARE NET WORTH
< crore < crore 25.1% CAGR* % I crore
36,59,205 CRORE 344,324 CRORE 370.7 33,75,734 CRORE
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RETAIL STORES RETAIL AREA JIO SUBSCRIBERS CUMULATIVE REACH
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All figures are consolidated except consumer business metrics and Reliance Foundation.

BOOK VALUE PER SHARE DEBT EQUITY RATIO
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Shareholder
.
Metrics
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Social Metric

Innovation Metric

2 y-0-y growth

Towards Nation Building

CONTRIBUTION TO
HSE EXPENDITURE R&D EXPENDITURE NATIONAL EXCHEQUER
< crore T crore % crore
3668 CRORE 32,538 CRORE 31,15,461 CRORE

664
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668

2,377 2,538

2019-20 201718 2018-19 2019-20

{

116,251 1,15,461

86,942

201718 2018-19 2019-20

All figures are consolidated except consumer business metrics and Reliance Foundation.



Letter to Shareholders

Partnering our way forward

Dear and Esteemed Fellow
Shareowners,

At the outset, it is my pleasant

duty to inform you that recently,
your Company has successfully
completed the Rights Issue of
353,124 crore. It was oversubscribed
1.59 times, cumulating to an overall
commitment of over ¥84,000 crore.
With feelings of pride and humility,
| would like to let you know that
this was the largest Rights Issue

in the last 10 years globally by a
non-financial institution, and the
largest ever in India. Your Company
thus created a new landmark in the
history of India’s capital market.

One of its significant features was that the
public portion was also subscribed 1.22
times, reflecting their widespread and
unwavering confidence in RILs vision of
the future. The Rights Entitlement (RE) was
actively traded with the prices always being
higher than the intrinsic value and these
healthy premia were a reflection of the
broad-based interest in the Rights Issue.

| convey my profuse and profound thanks
to all of you, both domestic and foreign
public shareholders, for your overwhelming
response to the Rights Issue.

The success of RILs Rights Issue becomes
all the more significant when seen in the
context of the prolonged nationwide
lockdown necessitated by the COVID-19
pandemic. It is a vote of confidence, by
both domestic and foreign investors, in the
intrinsic strength of the Indian economy.

| have no doubt that the Indian economy
will bounce back to follow a high-growth
trajectory in the times to come.

6 Naye India Ka Naya Josh

| dedicate the success of the

Rights Issue to our Founder and timeless
source of inspiration and guidance,

Shri Dhirubhai H. Ambani, who pioneered
people-oriented investment culture in
India. He taught us to remember, always,
that you are Reliance’s biggest source of
strength and that we must treasure your
trust as our greatest asset. | am therefore
both delighted and humbled by your
extraordinary show of confidence in the
future of Reliance.

We have recently raised over 31,68,818
crore through investments by global tech
investors into Jio Platforms of%1,15,694
crore and the Rights Issue of 353,124
crore. The combined capital raised has no
precedence globally in such a short time.
Both of these are also unprecedented

in Indian corporate history and have

set new benchmarks. This is even more
remarkable that this was achieved
amidst a global lockdown caused by the
COVID-19 pandemic.

Reliance Industries Limited
Integrated Annual Report 2019-20

Along with the stake sale to BP in the
petro-retail JV, the total fund raise is in
excess of ¥1,75,000 crore. Our net debt
was 1,61,035 crore, as on 31t March 2020.
With these investments, RIL has now
become net debt-free.

Dear Shareowners,

During these extraordinary times of

the COVID-19 pandemic, our Company
has been contributing positively to the
social and financial well-being of all our
stakeholders, above all, to the common
people of India. Value of human life is of
utmost importance, and this fundamental
principle continues to guide our business
and philanthropic activities. We have
come together as an organisation, with the
combined strengths of Reliance Industries,
Reliance Retail, Reliance Jio, Reliance Life
Sciences, Reliance Foundation and all the
members of the Reliance family, to deploy
a sustainable and resilient response to
this global pandemic. Our multifarious
activities, and our widely publicised motto,

#CoronaHaaregalndiaJeetega, have won
much appreciation from the people, the
media, and the authorities at the central,
state and local levels.

Even as we help the nation battle this
crisis, we remain committed to growing
our traditional and new businesses, which
are guided by our long-term vision of a
prosperous Digital India.

During FY 2019-20, Reliance executed

on the next phase of its growth journey,
forging transformative partnerships
across businesses. Recognising the
pivotal role of Reliance Jio in India’s digital
transformation, global technology giants
Microsoft and Facebook have partnered
with us. With Facebook, the strategic
focus of the partnership is India’s Micro,
Small and Medium Enterprises (MSMEs),
farmers, small merchants and Small and
Medium Enterprises (SMEs) in the informal
sector. Additionally, the partnerships

will empower people and enterprises
seeking state-of-the-art digital services.
Marquee technology-focused investors
have also endorsed our strategic direction
with significant equity investments into
Jio Platforms Ltd.

In the Energy businesses, Reliance is
working to complete the contours of a
strategic partnership with Saudi Aramco.
The partnership gives our refineries access
to a wide portfolio of value-accretive crude
grades and enhanced feedstock security
for a higher oil-to-chemicals conversion.

In the fuel retail business, Reliance and

BP formed a new JV to grow the retail
service station network and aviation fuels
business across India.

Our Consumer businesses continue to
establish new milestones every year,

with Reliance Retail and Jio collectively
having grown by 49.3% y-o-y of the
consolidated EBITDA. We delivered a
robust performance in our Oil-to-Chemicals
(02C) business despite the weak global
economic environment and volatility in
energy markets. Our consolidated EBITDA
crossed the ¥1,00,000 crore mark, a first
by an Indian company.

The global economy grew at 2.4% in
CY 2019, slowing from 3.0% in CY 2018

Corporate
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amid global trade war, tariff-related
uncertainties and Brexit. The COVID-19
crisis has further impacted the slowdown.

The Indian economy grew by 3.8% in

FY 2019-20, remaining one of the fastest
growing major economies in the world.
Industrial activities remained healthy in
the beginning of the year, but saw some
weakness later. Auto sales suffered

due to weak credit conditions, demand
softness, and change in regulatory norms.
However, services credit averaged at a
healthy 10% y-o-y growth even as credit
growth deteriorated.

In a volatile environment, Reliance
recorded consolidated net profit of
344,324 crore (US$5.9 billion) during the
year, registering a growth of

11.3% y-0-y (before exceptional items

on account of COVID-19). Our consumer
businesses further strengthened their
leadership positions and recorded robust
growth on all operating and financial
parameters during the year. Both Reliance
Retail and Reliance Jio continue to work
towards providing superior products and
services to Indian consumers. Our O2C
business delivered sustained earnings
due to its integrated portfolio, cost
competitiveness, feedstock flexibility and
product placement capabilities.

The strong financial performance also
reflected the increasing contribution
of consumer businesses in Reliance’s
earnings. Consumer businesses now
account for 35% of our consolidated
segment EBITDA.

Retail business continues to scale new
heights, achieving important milestones
during the year — achieving a turnover
0f1,62,936 crore and a store count of
11,784. We are witnessing incredible growth
and strong traction across consumption
baskets, on the back of unmatched service
and value proposition.

Itis heartening to see India embrace the
new possibilities of digital life. Reliance
Jio continues to add subscribers at a rate
unprecedented in the telecom world. With
387.5 million mobile data subscribers (as
of March 31, 2020), Reliance Jio has truly
become the digital lifeline of Indians.

Management Governance Financial Notice
Review Statements

RELIANCE RETAIL

Reliance Retail continues to grow in scale,
driven by new store expansions across the
geography, improving store throughput

and favourable product mix. Operating
leverage is resulting in the release of strong
operating cash flows to continue making
requisite investments to secure future
readiness and delivering profitable growth.
Roll-out of the Digital Commerce initiative
will open up further growth opportunities
for the organised retail business, leveraging
the best of our consumer and digital
platforms. Reliance Retail and WhatsApp
have entered into a commercial partnership
agreement to further accelerate Reliance
Retail’s Digital Commerce business on the
JioMart platform using WhatsApp and to
support small businesses on WhatsApp.

Reliance Retail has the largest customer
franchise for over 125 million registered
customers who cherish all its unique
store concepts. Every week, Reliance
Retail serves millions of customers who
patronise our stores.

DIGITAL SERVICES

Reliance Jio has been the key catalyst in
creating the broadband data market in
India. It is now the #1ranked mobile telecom
operator in the country by both Adjusted
Gross Revenue (AGR) and subscribers.
Building on this success, Reliance Jio

is rolling out its state-of-the-art wireline
services across homes and enterprises.

All this will help lay a strong foundation for
offering platform-based digital services.

India is the second-largest smartphone
market in the world after China, with



Letter to Shareholders (contd)

approximately 450 million unique
smartphone users. Over the past two years,
JioPhone has successfully transitioned
approximately 100 million erstwhile feature
phone (2G) users to the 4G network.
However, there are still millions of 2G phone
users in India, who cannot use the Internet
and are hence excluded from enjoying the
fruits of digital life. This highlights the urgent
need for India to transition fully from the

2G erainto the 4G era and beyond, and the
opportunity Jio has in this transformation.

Jio’s success in building technology
specifically for India and its ability to
proliferate across the country has attracted
global technology leaders — Facebook and
Microsoft—to forge partnerships with it.

RIL, Jio Platforms and Facebook Inc. signed
binding agreements for an investment

of ¥43,574 crore by Facebook into Jio
Platforms. This partnership is aimed at
accelerating India’s all-round development,
fulfilling the needs of Indian people and

the Indian economy. The joint focus will

be to digitally enable and empower India’s
60 million MSMEs, 120 million farmers, 30
million small merchants and millions of
SMEs in the informal sector, in addition to
empowering people seeking various digital
services. Last year, we announced our
partnership with Microsoft. The aim of these
partnerships is to enhance the adoption of
leading technologies such as data analytics,
Artificial Intelligence (Al), cognitive services,
Blockchain, Internet of Things (loT), and
edge computing among SMEs to make
them ready to compete and grow, while
helping accelerate technology-led GDP
growth in India and driving adoption of
next-gen technology solutions at scale.

REFINING AND MARKETING
Global economic uncertainty and trade
tensions impacted oil demand, which
reached its lowest level since 2011, even
while the global oil supply grew. Despite
the global downturn, RIL continued to
outperform Singapore complex margins
with a premium of US$5.7/bbl, significantly
above its 5-year average. Our Petro-retail
segment outperformed the industry with
y-0-y growth of 9.8% in retail diesel and
14.7% in retail gasoline volume.
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FY 2019-20 revenue from the Refining

and Marketing (R&M) segment declined

by 1.6% y-0-y to ¥3,87,522 crore and
segment EBITDA decreased by 6.1%

y-0-y to 324,461 crore. The R&M segment
performance was impacted due to lower
price realisations due to fall in crude prices
and weaker product margins, particularly for
transportation fuels.

PETROCHEMICALS

The Petrochemicals segment continues
to harness the power of chemistry to
bring smiles to our customers and end
consumers. FY 2019-20 witnessed
volatile energy price environment, which
echoed in petrochemical feedstock and
product prices. Global macro factors
such as trade barriers, excess capacities,
geo-political uncertainties and regulatory
pressure, among others, weighed on
demand and price, resulting in decline in
petrochemicals margins.

FY 2019-20 revenue from the
Petrochemicals segment decreased by
15.6% to 31,45,264 crore due to lower

price realisations with weaker demand in
well-supplied markets. Petrochemicals
segment EBITDA was at 30,933 crore,
down due to lower margins in key products
— Paraxylene (PX), Monoethylene Glycol
(MEG), Polyethylene Terephthalate (PET),
Polypropylene (PP) and Polyethylene (PE).

OIL AND GAS

Development of R-Cluster, Satellite Cluster
and MJ fields — three projects in KG-D6
are on track to monetise discoveries.
These projects will utilise the existing gas
production infrastructure of KG D6 block.
Further, this infrastructure can act as a hub
for development of any discovery from
contiguous areas in future. Combined
production from these three projects is
expected to significantly reduce India’s
import dependence and enhance India’s
energy security. The peak production

from these three fields is expected to
reach 1 BCFe per day in 2023, about 15%
of India’s projected demand that year. We
also progressed on the second phase of
development activities at our domestic Coal
Bed Methane (CBM) blocks to enhance
production from these fields.

Reliance Industries Limited
Integrated Annual Report 2019-20

ROBUST CASH FLOWS AND
BALANCE SHEET

During the year, Reliance generated a
record EBITDA of ¥1,02,280 crore, up 10.4%
y-o0-y, and its net profit of ¥44,324 crore, up
11.3% y-o0-y. (before exceptional items on
account of COVID-19).

Reliance continues to tie up new financing

as well as refinance its existing loans as part
of its ongoing liability management exercise.
Reliance was awarded Best Issuer (Corporate)
— South Asia by The Asset, Asia’s leading
financial publication for issuers and investors.

During the year, RIL issued €405 million
Schuldschein. RILs inaugural Schuldschein
was tied up as a combination of fixed and
floating rate notes and a combined average
tenor of over five years. RIL is the first
non-European domiciled borrower and the
first Asian corporate to enter this traditionally
German-centric debt market utilising a broad
marketing strategy. This transaction was the
largest syndicated Schuldschein issuance by a
non-European company and the largest in the
Oil & Gas sector globally.

RIL also tied up two Export Credit Agency
(ECA) supported financing — US$200
million and JPY5.30 billion Korea Trade
Insurance Corporation (KSure) supported
financing — along with

€341 million direct facility from
Export-Import Bank of Korea (KEXIM) and
US$365 million facility guaranteed by KEXIM.

Our diversified earnings streams and
conservative Balance Sheet place

Reliance at an advantageous position to face
the ongoing macro challenges. We are

fully committed on our investment plans in
our consumer businesses and new
initiatives. We are at the doorsteps of a huge
opportunity and our Rights Issue and all other
equity transactions will strengthen Reliance
and position us to create substantial value for
all our stakeholders in the years to come.

SUSTAINABILITY

We are committed to making continuous
improvements across the Triple Bottom Line
(People, Planet and Profit) and enabling
positive change in our society. Our ability to
manage, utilise and transform the six capitals
— natural capital, human capital, manufactured
capital, intellectual capital, financial capital,

and social and relationship capital —is

the key to creating value for our multiple
stakeholders. In our relentless pursuit of
excellence, noteworthy capital investments
were undertaken, which led to the
resource optimisation and enhancement of
operational efficiency. We are committed to
becoming a leader in circular economy and
are one of the largest recyclers of plastics
in India. Integral to growing revenue is the
ongoing improvement of our social and
relationship capital.

Reliance Foundation is committed to bring
about a positive change in the lives of our
stakeholders. Our business objectives

are aligned with the global Sustainable
Development Goals, which is reflected
through our work in the areas of rural
transformation, health, education, sports
for development, disaster response, arts,
culture and heritage, and urban renewal. In
these testing times of COVID-19, Reliance
Foundation is running the world’s largest
food-distribution programme to serve the
ones worst hit by the pandemic.

COVID-19 PANDEMIC RESPONSE
We have been tirelessly working on a
multi-pronged prevention, mitigation,
adaptation and ongoing support strategy
with the government and civil society to
beat this pandemic. From hospitals and
equipment to catering to everyday needs
such as hunger and safety, we have
mustered all our resources to serve our
people and our country.

As soon as the COVID-19 crisis surfaced
in our country, Reliance Foundation set up
India’s first dedicated 100-bed COVID-19
hospital in Mumbai in just two weeks,

and is expanding the capacity to 250
beds. India’s frontline warriors needed
Personal Protective Equipment (PPE) in
this battle against COVID-19. So, we swiftly
established a unit in Silvassa to mass
produce high-quality PPEs. We produce
1lakh PPEs per day and are the largest
producer of high-quality PPEs in India.

To further extend our services to those in
need, we launched Mission Anna Seva to
provide meals and support marginalised
communities and frontline warriors across
the nation. So far, RF has provided over

5 crore nutritious meals through ration kits,

Corporate
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food coupons and cooked meals across

17 states and a Union Territory of India.

This is the single largest meal distribution
programme ever undertaken in the world by
a corporate foundation.

During the crisis, Reliance Retail is working
to provide essential supplies every day to
millions of Indians through our stores and
home deliveries across over 200 cities.
Reliance Jio continues to provide seamless
connectivity in this time of distress and
help India fight COVID-19 through the use
of technology: enabling work-from-home,
learn-from-home, and health-at-home for
Indians; enabling continuity of service for
lower-end users of JioPhone; Government
of India’s Corona Helpline and Reliance
Foundation’s COVID India tool.

To ensure the health and well-being of our
employees and their families, we have set
up several initiatives such as the nationwide
emergency response infrastructure that

is available 24x7. We have also created
JioHealthHub app for free virtual video
consultation with all of our doctors and
developed resources for mental health,
emotional well-being, yoga, wellness,
nutrition and psychological guidance.

CONCLUSION

We are in a rapidly changing world where
digital connectivity, abundance of data
and intelligent harnessing of data are
reshaping value creation models across
verticals. Despite the volatility, in the
economic environment, we continue to
improve and evolve consistently, fostering
an entrepreneurial mindset across the
organisation. Overall, we have delivered
yet another year of robust performance,
achieving remarkable success across

our businesses.

At Reliance, our purpose has been to
solve the big problems before India and
the world. We started with the purpose of
clothing millions of Indians, ensuring that
every Indian gets a decent quality of life,
and then solving the problem of energy.
As we grew, we addressed India’s bigger
problems. With no prior experience, we
entered organised retail. Despite the
odds, we had the tenacity to stay and to
be persistent. With Jio, we brought India
into the Digital Age by connecting billions

Management Governance Financial Notice
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of Indians with world-class and affordable
digital services. If we trace our history,
we have always embraced the future
with boldness, and have both inspired
and empowered future generations to
succeed by becoming entrepreneurial,
setting ambitious goals, taking more
risks and innovating constantly in their
enterprises. As we usher in the next
decade, we accept the responsibility as
custodians of the future.

Our vision is to build a New Reliance for a
New India. Our mission is to GROW INDIA,
AND GROW WITH INDIA. Your tremendous
vote of confidence in the Rights Issue

has yet again convinced us that you fully
endorse this vision and mission. Reliance’s
foundational trust-based relationship with
you has consistently spurred us to achieve
more. | assure you that Reliance will achieve
more in its ongoing Golden Decade than

it did in the previous four decades. As we
begin our journey in a new financial year,
we rededicate ourselves to the task of
contributing our utmost to India’s inclusive
and accelerated growth, propelled by

the adoption of digital technologies.

This will improve the lives of 1.3 billion
Indians and make India a leading DIGITAL
NATION in the world.

I would like to thank the entire team at
Reliance for their untiring efforts and
unflinching commitment to achieve the
lofty goals we have set for our Golden
Decade. | would like to convey my
sincere appreciation to the Board of
Directors for their guidance. | would also
like to express my heartiest gratitude to
all our stakeholders for their enduring
faith in Reliance.

With best wishes,
Sincerely,

Mukesh D. Ambani
Chairman and Managing Director

June 20, 2020
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Committees
@ Audit Committee
® Stakeholders’ Relationship Committee
@ Corporate Social Responsibility and Governance Committee
@® Human Resources, Nomination and Remuneration Committee
@® Finance Committee
@ Health, Safety and Environment Committee
Risk Management Committee

G Chairman @ Member

Dr. Shumeet Baneriji
Non-Executive Director

20

Shri K. V. Chowdary
Non-Executive Director

000

Shri Hital R. Meswani
Executive Director

000

Shri Pawan Kumar Kapil
Executive Director
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Smt. Arundhati Bhattacharya
Non-Executive Director

20

Shri Nikhil R. Meswani
Executive Director

000

- Shri P. M. S. Prasad
Executive Director
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Ease of doing.business
for every Indian

JiEPOS Lite, JioMoney

JioMart, AJIO

As a resurgent India embraces the future,
our products and services will help create a
New India.

As a company which is ‘Made in India’, ‘Made
for India’ and ‘Made by Indians’, we have
always aligned our businesses with national
goals and priorities, with a vision to make
India self-reliant, strong and prosperous.

[ )

With a core focus on catering to the consumer
economy, Reliance is investing forward by
harnessing the power of new technologies to
usher a better tomorrow for every Indian.

With a New India,
stands a New Reliance.

|t

[]gl
=

rﬁi—

Unbeatable leadership

in the Indian
consumer space

Vi

Successfully executed the
largest-ever Rights Issue
despite challenges posed
by country-wide lockdown
due to COVID-19 pandemic

ﬁ
/ e o

Trusted by millions of
customers, investors and
other stakeholders

L

Partnership with global
leaders to bring the best
for India

\ 4
Easier learning
for the makers

of tomorrow

JioMeet, Embibe

B healthc :

JioHealthHub, JioMeet

, JioPhone




Reliance Industries Limited Corporate Management Governance Financial Notice
Integrated Annual Report 2019-20 Overview Review Statements

Laying the foundations

CONNECTING EVERYONE AND EVERYTHING, EVERYWHERE

for a Digital Society in India
@60 add

Wireless Broadband, Optical Fiber Based Home and
Narrowband Internet of Things Business Broadband

The world around us is being exponentially transformed through technology. This global
revolution is driven by digital technologies that enable the creation, transmission, processing and
consumption of information.

Jio Platforms is creating Total Digital Solutions that dramatically improve the quality of lives for the
citizens, and create global competitiveness for our businesses — small, medium and large alike.

CAPABILITY ACROSS DIGITAL TECHNOLOGIES

C O © 0

Devices and Cloud AR/\ier Internet
Operating System Computing of Things

@ O @ @

Blockchain Artificial Super- Robotics Drones
Intelligence computing

SERVING ALL CUSTOMER SEGMENTS

Consumers Merchants Micro, Small and Large
Medium Businesses Enterprises

SOLUTIONS FOR INDUSTRY ECOSYSTEMS

e e

Financial Healthcare Commerce Education
Services

N

Media and Agriculture Smart City, Manufacturing Hospitality
Gaming Govt-to-Citizen

GLOBALLY VALIDATED VALUE CREATION

Jio’s Total Solutions Approach, inclusive business models

and world-class digital capabilities have been validated by investments
from leading global partners.

This would place Jio Platforms Limited among the Top 5 listed companies in India by market

capitalisation within just three and half years of launch of commercial services.*

Facebook 43,574 Silver Lake and Co-investors 4,547

Silver Lake 5,656 .//é Abu Dhabi Investment Authority 5,684

Vista 11,367 TPG 4,547

o =
General Atlantic 6,598 JIO PLATFORMS - L Catterton 1,895
- LIMITED -
KKR 11,367 PIF 11,367

Mubadala 9,094 TOTAL 1,15,694

*Events after the reporting period Figures in< crore

14 Naye India Ka Naya Josh



COVID-19 Response

Reliance Industries Limited
Integrated Annual Report 2019-20

Managing a black swan event,

the Reliance way

Business Response

SAFETY AND PEOPLE FIRST

« Daily COVID-19 symptom
checker employees such as virtual

« Seamless transition to medical consultations, yoga
Work from Home (WFH) sessions and guidance

» Remote onboarding on mental health

of new employees ’
[
s -

test for COVID-19

~

« Multiple health initiatives for « Augmented India’s COVID-19 . Protective gear to on-ground
testing capabilities with
3,500 tests per day with
priority access to RIL
employees and family

« CSIR-IlIM and RIL to
develop RT-LAMP based

staff and frontline warriors

+ RIUs work in fight against
COVID-19 resonated most as
per LinkedIn and Twitter

- |
/‘j I

—

ALIGNMENT OF BUSINESSES WITH SOCIAL NEEDS

W

RETAIL DIGITAL SERVICES

«» JioMart services launched in 200 cities « Launched JioMeet — Work from
« Enhanced safety and hygiene home, Learn from home, Health at
standards across stores home — Stay Productive, Stay Safe
» Double data add-on pack
« Government of India’s
Corona Helpdesk powered

. 5080
Ensured operation of >98% by Haptik Chatbot

of the grocery stores
55+ million messages by

JioMart order flow 4X times 20+ million users

pre-lockdown period
- Digital Warriors kept the network
uptime 100% and helped customers
through virtual call centres
« Traffic surge handled with
network elasticity

™

4

Retail warriors Digital warriors

N

REFINING AND MARKETING

Worked non-stop to keep the wheels of the
economy moving, ensuring India remains
secure in fuel and energy

PETRO RETAIL

5.5+ lakh litres of free fuel
provided to 14,000 notified
emergency response vehicles

PETROCHEMICALS

« Uninterrupted supply of key packaging
raw materials for essentials

« Unit at Silvassa is equipped to produce
1lakh high-quality PPEs per day

Fuelling of emergency response vehicles /

16 Naye India Ka Naya Josh

Corporate
Overview

DIGITAL PLAYBOOK AND TECHNOLOGY TO AID

RAPID ECONOMIC RECOVERY

+ Launched JioMart
« AJIO — Digital fashion and
lifestyle platform

Launched JioMeet

Innovative channels of recharge
(e.g., ATM, JioPOS Lite)
Doorstep delivery of fuel —
1,000+ sites operational

AGILITY AND FAST TRACK EXECUTION

+ Fund raising from marquee global technology investors
« Largest-ever Rights Issue in India (353,124 crore)

+ Quick adaptability to WFH model

« SMART Point — Ideation to launch in 45 days

Jio associate programme on
JioPOS Lite initiated — 1 million
agents onboarded for recharges
and new acquisitions

——— ]

Strategic investments in
Jio Platforms from marquee
investors crosses 31 lakh crore

ololllo]o]
olojolo oloRERANN
a a a a

Strengthened partnership
and provided uninterrupted
services to kiranas

Digital Commerce and
omni-channel capacities
to handle 10X times home
delivery of pre-lockdown

Management Governance Financial Notice
Review Statements

Philanthropic
Response

<556 CRORE

Contribution to the PM CARES
fund and various state and
other relief funds

RELIANCE FOUNDATION

HOSPITAL

» Nation-wide emergency response
infrastructure (24*7)

« Set up India’s first dedicated
COVID-19 hospital in partnership with
BMC at Seven Hills

Seven Hills Hospital

RELIANCE FOUNDATION

« Embarked on a multi-sortie airlift
mission to expedite delivery of PPEs,
e.g., airlifted 10 lakh surgical masks

+ Mission Anna Seva

« Live teaching through virtual school
platform at DAIS

5+ CRORE

Meals distributed to
marginalised communities and
frontline workforce

17
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Our Approach to ESG

Integration of Environmental,
Social and Governance
into business models

Evi

i

ronmental

A

Reliance Sustainable
Development Goals

« Managing Environmental
Impacts

« Clean Energy

« Waste Management

- Water Management

« Asset Utilisation

» Product Stewardship

Frameworks considered Updates for the year
UN SDGs . Algae-to-Oil (A20) plant to create . E-waste collection and extended
63044 [T T renewable bio-crude producer responsibility authorisation
(] « RCAT-HTL technology converts any for Reliance Retail
IR [T (e organic waste into renewable crude « Fuel cells and lithium ion batteries
. « CO, capturing piloted from refinery deployed in telcom infrastructure
and power plant flue gas « Several water and energy
. TCFD NI e Circular economy . A con;ervatlon |n|t|at|‘ves during the.year
GRI Clean India 1. RIElan products and circular design « Environment and climate-related risks
. . challenge and opportunities addressed and
« API/IPIECA - Make in India ) : o
- . 2.ReRoute converting plastic waste mitigated
« NCP - Digital India ; -
to road « Environmental performance oversight

» Traceability
« CDP (for Jio)
« lIRC

3. Large PET recycling capacities

4. Recycling waste polyester and
PET to create high-value fabric,
chemicals and products

by the Board (HSE Committee)

. PG 114

Governance

Reliance Policies

« Code of Conduct

«  Whistle Blower Policy

» Vigil Mechanism

» Ethics and Compliance
Task Force (ECTF)

Reliance Values and Behaviours

Corporate Management Governance Financial Notice
Overview Review Statements

Circularity ingrained within businesses

Petcoke
to high-value
products

Plastic waste

to value

Retail
e-waste —
EPR*

Enabler
to the digital

economy

*Extended Producer’s Responsibilities (EPR)

Reliance Sustainable
Development Goals

« Safety

« Health

« Opportunity and Diversity
« Customer Satisfaction

« Supply Chain Management
« Community Development

Updates for the year

« UNGC National Missions
. UNGP « Skill India

« NVG-SEE » Clean India

+« NGRBC « Make in India

+ SROI + Healthy India

« SHCP

. lIRC

Committees and Oversight

. J668 crore HSE expenditure

« Health consultations provided through
JioHealthHub app and daily COVID-19
symptom checker for all employees
Diversity with increasing women in

Resilient data security and customer
data privacy systems in place
Strong relationships and regular
engagement with stakeholders
37,000+ villages impacted through

Reliance Retail continual rural transformation
« A group-wide millennials with 51.6% initiatives
under the age of 30 « Developed community leaders for
« Employee training — anytime, sustained impact and built water-
anywhere (through Coursera/Lynda/ secure villages
Linkedin Learning Partnership) » Medical facilities for employees
» Non-Discrimination and Human Rights nationally
Policy « Education and sports efforts for
society

. PG 122 . PG 156

Key Initiatives and Interventions

18 Naye India Ka Naya Josh

Board Committees monitor timely

performance and progress made of ESG

parameters:

« Health Safety and Environment

Committee

Corporate Social Responsibility

Committee

» Human Resources, Nomination and
Remuneration Committee

.

- Board diversity in skill, industry and gender

« Sustainability oversight and performance monitoring by the Board

« Strong business ethics frameworks and policies, including Whistle Blower
Policy and Data Security Policy

« Supplier Code of Conduct ensuring suppliers adhere to fundamental values

« Sustainability Reporting and disclosure practices with external assurance

. PG 184
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Reliance Foundation

Reliance Industries Limited
Integrated Annual Report 2019-20

Pioneering change
with inclusive growth

Reliance Foundation was instituted with a vision to build a stronger and inclusive
India. CSR activities of RIL are carried out under the aegis of Reliance Foundation.
Led by Smt. Nita M. Ambani, Reliance Foundation plays a catalytic role in
addressing the nation’s development challenges through innovative and sustainable
solutions, with the aim of facilitating transformative changes to ensure overall well-
being and higher quality of life for all.

RURAL TRANSFORMATION

[ 20 3 Soviions | 6 fetatim
((¢
i | - ]

i

Creating sustainable livelihood solutions and
addressing poverty, hunger and malnutrition

1.09 CRORE

Livelihoods augmented,

since inception

9.9+ CRORE M3

Of rainwater harvesting
capacity created, since

inception

HEALTH

10 Fu‘g'?.“uﬂﬁ“m;s 13 atow 14 aow e

4_>

3?

38,500 FARMERS Improved nutritional intake of
Have availed trainings in 3+ LAKH children through
agriculture and anganwadis

agri-allied skills since

inception

65,500+ HECTARES 894 VILLAGES

Have improved access to
drinking water

Of land brought under
improved cultivation

g comseany
AND WELLBENG

Affordable solutions for healthcare through improved
accessibility and awareness

67 LAKH
Health consultations,
since inception

18,500+

Corneal transplants
for vision care, since
inception

75,000 81,500+

Women were diagnosed Children screened for
and treated for anaemia, malnutrition, since
since inception inception

100%

Success rate for liver
transplant programme

20 Naye India Ka Naya Josh

Corporate Management
Overview Review
EDUCATION A
Access to quality education, training and skill enhancement m'
2 LAKH 43,000 STUDENTS 12,776

Dhirubhai Ambani
Scholarships disbursed

Underprivileged children were And over 1,000 teachers
provided with quality education empowered by Reliance
Foundation digital

classrooms
15,645 STUDENTS
Enrolled in 14 Reliance
Foundation Schools
SPORTS FOR DEVELOPMENT Fode

nfe

Promoting sports among youth to facilitate their skills and development

2.15 CRORE 1.1 CRORE 90 LAKH

Children reached through Students engaged by Children, adolescents and youth
the sports initiative integrating basketball reached out through Reliance
since inception into the curriculum Foundation Youth Sports

79 Reliance Foundation Jr. NBA scaled to
Reliance Foundation Young Champs
9 P 13,500 scHooLS

SChOIarShIPS awarded to develop across 21 states and Union Territories
football skills

CUMATE

DISASTER RESPONSE 13 et

L P 4

Managing and responding to disasters

10+ LAKH PEOPLE 5.6 LAKH
Supported with relief People received early
activities in 14 states in warning/post-disaster
the aftermath of disasters advisories

Technology-enabled
support to organisations

Capacity building of 700+
individuals for better response
to emergency situations

ARTS, CULTURE AND HERITAGE -
Protection and promotion of India’s art, culture and heritage ﬁaém

Supported the annual concert ‘Abbaji’ organised by Ustad Zakir Hussain

Reliance Foundation partnered with Jio Mumbai Academy of Moving Image (MAMI) and
Star to encourage movies with social messages

https://www.ril.com/DownloadFiles/CSR201920.pdf

Governance Financial Notice
Statements



Awards and Accolades

Recognised among the best

Iconic Business Leader of the
Decade at the IBLA

Reliance Retail
Winner of Annapoorna Food Retail Award

Reliance Industries Limited

Integrated Annual Report 2019-20

100+ national and international awards and recognitions
for Jio in 2019

LEADERSHIP

Shri. Mukesh D. Ambani was recognised
as the Iconic Business Leader of

the Decade at the Indian Business
Leader Awards (IBLA).

Smt. Nita Ambani has been named
among the Top 10 iSportconnect’s
Influential Women In Sport 2020 by the
largest global private network of Sport
Business Executives.

TECHNOLOGY, PATENTS,
R&D AND INNOVATION

Reliance awarded for exceptional
presentation in UNIPOL PE Global
Technology Conference 2019 in USA.
DTA refinery was awarded ‘India
Manufacturing Excellence Award 2019’ in
High Platinum Category & Future Ready
Factory Award by Frost and Sullivan.

RETAIL

Reliance Retail received the Annapoorna
Food Retailer of the Year Award 2019
conferred by Retailers Association of
India (RAI) in association with Federation
of Indian Chamber of Commerce and
Industry (FICCI).

Reliance Retail featured in the Global
100 Top Retailers — the only Indian
company to do so.

Reliance Retail has topped the

list of 50 fastest growing retailers
globally in Deloitte’s Global Powers of
Retailing Report, 2020.

22 Naye India Ka Naya Josh

DIGITAL SERVICES

» Reliance Jio won the ‘Best Data Service
Innovation — Emerging Market’ at Global
Carrier Awards.

« Reliance Jio won Gold Award for
Excellence in Innovation in Technology
Industry at Asia Pacific Stevie.

« JioPhone was adjudged as ‘Mobile
Device Innovation’ at Global
Telecom Awards.

« Jio was recognised as ‘Best LTE Service
Provider’ and JioPhone as ‘Handset
Innovation of the Year’ at Asia’s Telecom
Excellence Awards.

MEDIA

« CNN News18 won the Exchange4media
News Broadcasting Awards (ENBA) 2019
for ‘Best early prime show (English):
Viewpoint’ and ‘Best late prime time
show (English): News Epicentre’.

HUMAN RESOURCES

+ RIUs culture of open communication
and enabling leadership won it the
Corporate Recognition Award 2019
— the highest corporate honour from
Toastmasters International.

ENERGY AND WATER

CONSERVATION/ EFFICIENCY

« Reliance won the 13" Cll National Award
for Excellence in Water Management
2019, in the heavy industry category.

CAPITAL RESOURCES

» Reliance was awarded Best
Issuer (Corporate) — South Asia
by The Asset, Asia’s leading
financial publication for
issuers and investors.

HEALTH, SAFETY AND

ENVIRONMENT

«+ Reliance was declared ‘Winner’ at
18" Annual Greentech Safety Award
2019 for persistent commitment in the
field of safety.

CORPORATE

SOCIAL RESPONSIBILITY

+ RIL was awarded the
Golden Peacock Award for Corporate
Social Responsibility 2019 for
improving the livelihoods of farmers,
fisher-folk and livestock owners through
information services.

SUSTAINABILITY

« Dahej Manufacturing Division, Silvassa
Manufacturing Division and Hoshiarpur
Manufacturing Division awarded Apex
India Environment Excellence Award,
2019 under Platinum Category.
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Company Information

BOARD OF DIRECTORS

Chairman and
Managing Director
Mukesh D. Ambani

Non-Executive Directors
Yogendra P. Trivedi

Prof. Dipak C. Jain

Dr. Raghunath A. Mashelkar
Adil Zainulbhai

Raminder Singh Gujral

Dr. Shumeet Banerji

Arundhati Bhattacharya

K. V. Chowdary

Nita M. Ambani

Executive Directors
Nikhil R. Meswani

Hital R. Meswani

P. M. S. Prasad

Pawan Kumar Kapil

Chief Financial Officer
Alok Agarwal

Joint Chief Financial
Officer
Srikanth Venkatachari

Group Company Secretary
and Chief Compliance
Officer

K. Sethuraman

Joint Company Secretary
and Compliance Officer
Savithri Parekh

Auditors
D TS & Associates LLP
SRBC&COLLP

Solicitors & Advocates
Kanga & Co.

REGISTERED OFFICE
3 Floor, Maker Chambers |V,
222, Nariman Point,
Mumbai 400 021
Tel: +9122 3555 5000
Fax: +9122 2204 2268
+9122 2285 2214
e-mail: investor.relations@ril.com
Website: www.ril.com

COMMITTEES

Audit Committee
Yogendra P. Trivedi (Chairman)
Dr. Raghunath A. Mashelkar
Adil Zainulbhai

Raminder Singh Gujral

K. V. Chowdary

Stakeholders’ Relationship
Committee

Yogendra P. Trivedi (Chairman)
Arundhati Bhattacharya

K. V. Chowdary

Nikhil R. Meswani

Hital R. Meswani

Risk Management
Committee

Adil Zainulbhai (Chairman)
Dr. Shumeet Baneriji

K. V. Chowdary

Hital R. Meswani

P. M. S. Prasad

Alok Agarwal

Srikanth Venkatachari

Finance Committee
Mukesh D. Ambani (Chairman)
Nikhil R. Meswani

Hital R. Meswani

Human Resources,
Nomination and
Remuneration Committee
Adil Zainulbhai (Chairman)
Yogendra P. Trivedi

Dr. Raghunath A. Mashelkar
Raminder Singh Gujral

Dr. Shumeet Baneriji

K. V. Chowdary

Corporate Social
Responsibility and
Governance Committee
Yogendra P. Trivedi (Chairman)
Dr. Raghunath A. Mashelkar
Dr. Shumeet Banerji

Nikhil R. Meswani

Health, Safety and
Environment Committee
Hital R. Meswani (Chairman)
Dr. Raghunath A. Mashelkar
Arundhati Bhattacharya

P. M. S. Prasad

Pawan Kumar Kapil

Corporate
Overview Review

BANKERS

Bank of America N.A.

Bank of Baroda

Bank of India

Bank of Maharashtra

Canara Bank

Central Bank of India
Citibank

Credit Agricole Corporate and
Investment Bank

Deutsche Bank

The Hong Kong and Shanghai
Banking Corporation Limited
HDFC Bank Limited

ICICI Bank Limited

IDBI Bank Limited

Indian Bank

Indian Overseas Bank
Punjab National Bank
Standard Chartered Bank
State Bank of India

Union Bank of India

REGISTRARS &
TRANSFER AGENTS

KFin Technologies Private
Limited

(Formerly known as Karvy
Fintech Private Limited)
Selenium Tower B,

Plot 31-32, Gachibowli, Financial
District, Nanakramguda,
Hyderabad 500 032

Tel: +9140 6716 1700

Toll Free No.: 1800 425 8998
(From 9:00 a.m. to 6:00 p.m.)
Fax: +9140 6716 1680

e-mail: rilinvestor@kfintech.com
Website: www.kfintech.com
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MAJOR PLANT
LOCATIONS

Dahej Manufacturing
Division

P. O. Dahej,

Taluka: Vagra,

District Bharuch - 392 130,
Gujarat, India

Hazira Manufacturing
Division

Village Mora,

P. O. Bhatha, Surat-Hazira Road,
Surat — 394 510,

Gujarat, India

Jamnagar

Village Meghpar/Padana, Taluka
Lalpur, Jamnagar — 361280,
Gujarat, India

Jamnagar SEZ Unit

Village Meghpar/Padana,
Taluka Lalpur, Jamnagar —
361280, Gujarat, India

KG D6 Onshore Terminal
Village Gadimoga,

Tallarevu Mandal,

East Godavari District —

533 463, Andhra Pradesh, India

Nagothane
Manufacturing Division
P. O. Petrochemicals Township,
Nagothane — 402 125,

Roha Taluka, District Raigad,
Maharashtra, India

Patalganga
Manufacturing Division
B-1to B-5 & A3, MIDC Industrial
Area, P. O. Rasayani,
Patalganga — 410 220, District
Raigad, Maharashtra, India

Vadodara
Manufacturing Division
P. O. Petrochemicals,
Vadodara — 391346,

Gujarat, India

43 Annual General Meeting (Post-IPO) on Wednesday, July 15, 2020 at 2:00 p.m. through Video Conferencing / Other Audio-Visual Means
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Financial Highlights
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RIL STANDALONE
R in crore, unless otherwise stated)
us $
million FY 2019-20 FY 2018-19 FY 2017-18 FY 2016-17 FY 2015-16 FY 2014-15 FY 2013-14 FY 201213 FY 2011-12 FY 2010-11
Value of Sales and 48266 3,65,202 401583 315357 265041 251241 340814 401302 37119 339792 258,651
Services (Revenue)
Total Income 48295 365421 394323 313555 273750 259062 349535 410238 379M7 345984 261703
Earnings Before 8,775 66,3947 67676 59,961 51,965 47168 40,323 39,813 38,785 39,811 4178
Depreciation, Finance
Cost and Tax Expenses
(EBDIT)
Depreciation and 1,286 9728 10,558 9,580 8,465 8,590 8,488 8789 9,465 11,394 13,608
Amortisation
Exceptional ltems 561 4,245
Profit for the Year 4,084 30,903 35,163 33,612 31,425 27384 22719 21,984 21,003 20,040 20,286
Equity Dividend (%) 65 60 110 105 100 95 90 85 80
Dividend Payout 509 3,852 3,554 3,255 3,095 2,944 2793 2,643 2,531 2,385
Equity Share Capital 838 6,339 6,339 6,335 3,251 3,240 3236 3232 3229 3,271 3,273
Reserves and Surplus 55276 418245 398983 308312 285062 250758 212923 193842 176766 162,825 148267
Net Worth 48961 370,465 34428 31314 283288  2,53,998 216059 197074 179995 166,096 151540
Gross Fixed Assets 65,639 496,657 476,591 452492 430,093 393117 31815 264281 232270 205493  2,21252
Net Fixed Assets 44200 334436 314745 300447 287319 258448 190316 151122 1,228,864 121477 155,526
Total Assets 128,053  9,68,912 775745 617525 546746 481674 397785 367583 31851 295140  2,84719
Market Capitalisation 93202 705212 863996 559223 428909 338703 266,847 300405 249802 244757 342984
Number of Employees 26,488 28,967 29,533 24167 24121 24,930 23,853 23,519 23166 22,661
g)?c”r]tzzszf” toNational 7548 s4g4 67589 56997 51399 4317 33322 3374 28950 28197 28719
KEY INDICATORS
US$ FY2019-20 FY 201819 FY 201718 FY 2016-17 FY 201516 FY 201415 FY 2013-14 FY 201213 FY 201112 FY 2010-11
Earnings Per Share* k) 0.7* 55.5 55.5 531 96.9 84.6 70.2 68.0 64.8 612 62.0
Turnover Per Share* R) 76 5761 633.5 4978 817.2 7753 1,053.3 12417 11495 1,037.8 790.5
Book Value Per Share* ) 77 584.4 5429 4967 889.0 784.4 668.0 609.8 5575 5073 463.2
Debt : Equity Ratio 0.62:1 0.40:1 0.37:1 0.37:1 0.42:1 0.45:1 0.45:1 0.40:1 0.411 0.44:1
EBDIT/Gross Turnover (%) 18.2% 16.9 19.0 196 18.8 1.8 9.9 10.5 n7 15.9
Net Profit Margin (%) 9.6* 8.8 107 1.9 109 6.7 55 57 59 78
RONW (%) ** 1.3 137 15.5 171 151 134 12.9 12.8 134 15.5
ROCE (%) ** 17.9¢ 249 287 254 172 127 1.5 1.2 116 13.2

In this Integrated Annual Report, $ denotes US$, unless otherwise stated

US$1=375.665 (Exchange rate as on 31.03.2020)

"Increase primarily on account of Scheme of Arrangement among Reliance Jio Infocomm Limited and certain class of its creditors to transfer certain liabilities to
RIL. Refer note 40.1 of Standalone Financial Statements
* Adjusted for issue of Bonus Shares in 2017-18 in the ratio of 1:1

** Adjusted for CWIP and revaluation

# Before exceptional items

24 Naye India Ka Naya Josh

Management Discussion and Analysis

Inside This Section

Yearly Review

26

27

OVERVIEW
Macro environment —
global and domestic

HIGHLIGHTS AND KEY EVENTS
Brief overview of key developments
during the year

Retail Refining and
Brs30 Marketing
% Brs72

28 FINANCIAL PERFORMANCE Digital Services Petrochemicals
AND REVIEW Brcas Brcs2
Financial information (consolidated
and standalone) and discussion
on key parameters
30 BUSINESS PERFORMANCE
Analysis and description of all major . Media Oil and
business segments of Reliance and Entertainment Gas Exploration &
covering brands, strategic advantages ) Bece2 Production
and competitive strengths. The D Breos
discussion structure covers the market 7
environment the business operates in
and how Rellance's business model 106 LIQUIDITY AND CAPITAL RESOURCES
and operational excellence helped . ) . : y g .
achieve a strong performance In.5|'ghts |nc!ud|ng Rghances financing strategy, resource
raising, capital and risk management framework
Sustainable Future and Growing Responsibility
109 SUSTAINABLE GROWTH AT Natural Capital and Climate Change 169 RELIANCE'S
RELIANCE — THE INTEGRATED SUSTAINABILITY
APPROACH Beg 1 REPORTING JOURNEY
Analysis and disclosure of Reliance’s Human Capital and People Connect 170 RISK AND GOVERNANCE

approach towards sustainable and
responsible growth through the lens of
International Integrated reporting <IR>
Framework, SDG, National Missions
and beyond. It reflects performance
and outcome, stewardship, and inter-
dependencies for the broad base of
capitals (natural, human, manufactured,
intellectual, financial, social and
relationship) and communicates the
factors that materially affect the ability
to create value over time

110 STRATEGIC FRAMEWORK
112 THE INTEGRATED APPROACH

.PG122

Manufactured Capital and
Product Stewardship
Bre 134

Intellectual Capital and Innovation
B e 1a0

Financial Capital and Credit Rating
B pe 154

OO0 Q0O

Social and Relationship Capital
and Value Creation
B re 156

176 AWARDS AND ACCOLADES
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Forward-looking
Statement

The report contains forward-looking
statements, identified by words like ‘plans’,
‘expects’, ‘will’, ‘anticipates’, ‘believes’,
‘intends’, ‘projects’, ‘estimates’ and so on.
All statements that address expectations or
projections about the future, but not limited
to the Company’s strategy for growth,
product development, market position,
expenditures and financial results, are
forward-looking statements. Since these
are based on certain assumptions and
expectations of future events, the Company
cannot guarantee that these are accurate
or will be realised. The Company’s actual
results, performance or achievements
could thus differ from those projected

in any forward-looking statements. The
Company assumes no responsibility to
publicly amend, modify or revise any such
statements on the basis of subsequent
developments, information or events.

The Company disclaims any obligation to
update these forward-looking statements,
except as may be required by law.
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Overview

GLOBAL

The global economy grew at 2.4% in

CY 2019, slowing from 3% in CY 2018 amid
global trade war, tariff related uncertainties,
and Brexit. Chinese growth moderated

but held up at 6.1% despite escalation of
trade tensions with the United States (US).
Amidst trade tensions and Brexit related
uncertainty, EU growth also weakened to
1.1%. However, with talks of trade resolution
in second half of 2019, Europe started to
see some recovery in growth. Brexit, which
was a key uncertainty for Europe over the
last two years, also saw resolution towards
end 2019. The US economy remained
relatively strong growing at 2.3%.

Global trade environment remained
challenging due to heightened trade
tensions. However, negotiations between
the US and China since mid-October
resulted in Phase One agreement. Partial
roll-back of some US tariffs in exchange for
Chinese commitments to make additional
purchases of US products mark a de-
escalation of trade tensions.

Oil prices averaged US$61/ bblin 2019
supported by continued production cuts
and supply constraints from Iran and
Venezuela. Global oil demand growth
declined to 0.8mbpd in 2019, from 1.2 mbpd
in 2018. Oil demand growth continued

to be led by China, India and other

Asian economies.

Global demand for ethylene increased by
4% y-0-y to 167 MMT in 2019. However,
capacity addition across key petrochemical
products significantly outpaced demand
growth, pushing down prices and margins
to multi-year low for these products.

Global growth outlook has changed since
the outbreak of COVID-19. There has been
coordinated global monetary policy easing
and fiscal support from governments. These
policy support measures would act as
cushions offsetting weakness in growth to
some extent . However, global economic
activity is likely to contract in 2020 and
global growth environment will remain
challenging in the short term.

Reliance Industries Limited
Integrated Annual Report 2019-20

INDIA

The Indian economy grew by 4.2% in

FY 2019-20 still remaining one of the
fastest growing major economies in the
world. Industrial activity remained healthy
in the beginning of the year, but saw

some weakness later. Auto sales suffered
due to weak credit conditions, demand
softness, and change in regulatory norms.
However, services credit averaged at a
healthy 10% y-o-y growth even as credit
growth deteriorated. Despite weak trade
environment amid increasing protectionism,
services exports remained resilient at about
8%. On the rural side, with food prices
firming up, demand saw some recovery with
three-wheeler sales returning to positive
growth in December quarter (+8% y-o0-y),
but reversed the recovery in 4Q.

India’s oil demand remained flat in

FY 2019-20 as compared to the previous
year, with consumption-led demand
growth in gasoline (+6.2% y-o0-y) and LPG
(+6% y-oy). ATF growth (-3.5% y-0-y) was
subdued as air traffic growth remained
soft, while diesel demand (-1% y-o-y) was
impacted by weaker economic growth.
Domestic demand growth for petrochemical
products was healthy with polymer and
polyester demand growing by 4% and
9.0% respectively.

Thrust on policy initiatives continued.

FY 2019-20 saw consolidation of Public
Sector Banks, which should strengthen the
banking sector. Non-performing loans in the
banking sector have come down to 9.3%
from >10% before FY 2019-20. Resolution
under the Insolvency and Bankruptcy Code
(IBC) is bringing procedural predictability
with higher recovery rates (43% in 2019

vs 14% in 2017). With continued policy
initiatives, India further continued its climb
in the Ease of Doing Business rankings,
climbing up 14 places to reach the 63
rank. India is the only major country to
have moved up by 67 places in just 4
years. FY 2019-20 also saw corporate

tax cut being announced, further easing
business environment. Government also
announced significant rebates for new

manufacturing units to attract global supply
chains. Outbreak of COVID-19 would make
growth environment challenging in first
half of FY 2020-21 but liquidity measures
announced by the government should help
provide support.

Domestic data usage and use of digital
platforms continue to gain traction in India.
Reliance Jio has become the second largest
single-country operator in the world. The
extra-ordinary circumstances unfolding

in 2020 has underscored the need for
strong data networks. Increasingly, digital
platforms have become critical for home,
business and school connectivity. Digital
transactions also continue to accelerate
with UPI payments reaching 10% of GDP
from just 0.7% of GDP in FY 2017-18,
while credit card growth continued to be
strong at 24% y-o-y. Similarly, personal
credit remained strong at about 17% y-0-y
reflective of the underlying consumption
demand. While continuing to grow

its organised retail platform, Reliance
Retail is working to integrate producers/
manufacturers, supply chain, small
merchants and consumers in a seamless
digital ecosystem that will benefit all
elements of the retail chain.

Corporate
Overview

Highlights and
Key Events

Reliance executed on the next phase of
its growth journey in FY 2019-20, forging
transformative partnerships across
businesses. In the Energy businesses,
Reliance is working to complete the
contours of a defining strategic partnership
with Saudi Aramco (Aramco). Reliance
and Aramco share a common outlook and
vision on the evolution of the business in
the future with emphasis on higher oil-to-
chemicals conversion. The partnership
gives the refineries access to a wide
portfolio of value accretive crude grades
and enhanced feedstock security. In the
fuel retail business, Reliance and British
Petroleum (BP) formed a new joint venture
to grow the retail service station network
and aviation fuels business across India.

In Digital Services, Reliance is working

with Microsoft to enhance adoption of
leading technologies like data analytics, Al,
cognitive services, blockchain, Internet of
Things, and edge computing among small
and medium enterprises. Microsoft Azure
cloud platform and Technology stack along
with Jio’s connectivity infrastructure provide
Indian enterprises world-class technology
solutions to enhance competitiveness.

Recognising the pivotal role of Jio in

India’s digital transformation, Facebook

has taken an equity stake in Jio Platforms.
The strategic focus of the partnership is
India’s micro, small and medium businesses,
farmers, small merchants and small

and medium enterprises in the informal
sector. Additionally, the partnership seeks
to empower people seeking various

digital services.

Concurrent with the investment, Jio
Platforms, Reliance Retail and WhatsApp
also entered into a commercial partnership
agreement to further accelerate Reliance
Retail’s Digital Commerce business on the
JioMart platform using WhatsApp and to
support small businesses on WhatsApp.

In the current financial year, Reliance
completed its first Rights Issue in 3

Management Governance Financial Notice
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decades. It was the largest Rights Offering
by a non-financial company globally in the
last 10-years and enabled participation

of all shareholders in growth businesses
of Reliance. The Rights offering received
an overwhelming response, despite the
challenges presented by the lockdown.
Overall subscription for the issue was at
1.6x, representing a capital commitment of
$11.2bn and public subscription was 1.22x

Through the Covid-19 crisis, Reliance
operated its O2C facilities at near 100%

by shifting products to export markets to
sustain operating rates. Scale economics
along with strong competitive cost
positions across the chain helped Reliance
sustain positive contribution through this
unprecedented phase.

Apart from ensuring safety and well-being
of employees through the pandemic,
Reliance significantly stepped up support
to the Community. The Covid-19 response
included use of facilities for production of
grades and equipment used in medical
applications, steps to support state medical
infrastructure and contributions to social
efforts in helping marginalized communities
and migrant workers.

Reliance is geared to provide products and
services needed by Indian consumers as
the economy emerges from the lock-down.

The partnership between Jio and
Facebook will empower farmers and

small & medium businesses/enterprises/
merchants with various digital services.
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FINANCIAL PERFORMANCE AND REVIEW
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Robust performance for the year reflects benefits of

our integrated Oil to Chemicals (O2C) value chain and
the rapid scale-up of our consumer businesses. For the
year, our O2C businesses reported resilient performance
despite unprecedented macro challenges. Our 02C
business has inherent strengths due to feedstock flexibility
and cost competitive positions across products. The
cost economics also benefitted from the high operating
rates we were able to maintain by leveraging our robust
product placement capabilities. Our O2C business, with
new partnerships, is well poised to pursue growth and
sustainable value creation in the coming years.

Our consumer and technology led businesses continue
to be guided by our obsession to provide the best value

-
Anshuman Dinesh
Thakur Thapar
Raj
C. Borar Mullick
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to our customers. Reliance Retail delivered robust
performance with record revenues and EBITDA for the
year. Our digital services business is recognised for

having the nation’s widest 4G wireless network. Jio has
continued on its unprecedented growth journey receiving
overwhelming customer response for best-in-class mobile
connectivity services. On combined basis, retail and digital
services business EBITDA has increased by 49% compared
to previous year.

We are steadfast in our commitment to capital discipline
and financial strength. We remain focused on operating
excellence, executing our growth projects, improving
returns on assets and shareholder value enhancement.

FINANCIAL INFORMATION — CONSOLIDATED AND STANDALONE

Consolidated Standalone

Particulars FY 2019-20 FY 2018-19 FY 2019-20 FY 2018-19

Xincrore US$inbillion Fincrore Fincrore US$inbillion X incrore
Value of Sales and Services (Revenue) 6,59,205 871 6,25,212 3,65,202 48.3 4,01,583
EBITDA 1,02,280* 13.5 92,656 66,394* 8.8 67,676
Cash Profit 71,623* 9.5 64,478 47,089* 6.2 48,485
Segment EBIT 71,294* 9.4 69,683 47,400* 6.3 54,602
Net Profit 44,324* 5.9 39,837 35,148* 46 35,163
Cash and Marketable Securities 1,75,259 23.2 1,36,743 1,45,535 19.2 112,302
Tangible and Intangible Assets (Excluding Goodwill) 6,31,505 83.5 5,65,840 3,34,436 442 34,745
Gross Debt 3,36,294 444 2,87,505 2,62,345 347 1,61,720

US$1=375.665 (Exchange rate as on 31.03.2020)
*Excluding Exceptional Iltem

REVENUE

Reliance achieved consolidated revenue of ¥6,59,205 crore (US$87.1 billion), an increase of 5.4%, as compared to 6,25,212 crore in

the previous year. Increase in revenue was primarily on account of higher revenue from Consumer Business. Reliance’s consolidated
revenue was boosted by robust growth in retail and digital services business, which recorded an increase of 24.8% and 40.7% in revenue,
respectively as compared to the previous year. Revenues for the Refining and Petrochemical business declined in line with fall in average oil

and product prices for the year.
PROFIT

Consolidated EBITDA for the year increased by 10.4% on a y-o0-y basis to ¥102,280 crore as compared to 392,656 crore in the previous year.
Consolidated EBITDA nearly doubled in the last five years. Profit After Tax (excluding exceptional items) was higher by 11.3% at 344,324 crore
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(US$5.9 Billion) as against 39,837 crore in
the previous year.

SEGMENT REVIEW

Retail - Reliance Retail continues to grow
in scale, driven by new store expansion
across the geography, improving store
throughput and favourable product

mix. Operating leverage is resulting in
release of strong operating cash flows to
continue making requisite investments for
securing future readiness and delivering
profitable growth. The business continues
to improve customer experience across all
store concepts and focuses on providing
unmatched value proposition, which has
resulted in robust growth in footfalls and
operating metrics. Roll-out of the Digital
Commerce initiative will open up further
growth opportunities for the organised
retail business, leveraging the best of our
consumer and digital platforms.

Organised Retail revenues grew by 24.8%
y-0-y t0 ¥ 1,62,936 crore. Segment EBITDA
for FY 2019-20 grew by 55.7% y-0-y to
39,654 crore. EBITDA margins improved
130 bps to 6.6% boosting operating
profitability. Reliance Retail further
consolidated its leadership position and is
India’s largest, most profitable and fastest
growing retailer.

Digital Services - Reliance Jio has been
the key catalyst in creating the broadband
data market in India. It is now the #1ranked
mobile telecom operator in the country by
both Adjusted Gross Revenue (AGR) and
subscribers. Building on this success, Jio

is rolling out its state-of-the-art wireline
services across Homes and Enterprises.
All this will help lay a strong foundation for
offering platform based digital services. To
further facilitate this from the perspective
of business organisation, Jio has
consolidated all its technology capabilities,
investments and connectivity business
into a single holding company called Jio
Platforms Limited.

The business recorded revenues of
368,462 crore, as against I 48,660 crore
in previous year, with year-end subscribers
base at 387.5 million. Reliance Jio reported
strong financial performance for the year.
Segment EBITDA was at 322,517 crore

for the year, as against 15,341 crore

in previous year

Corporate
Overview

The fallout of the global pandemic
impacted commodity markets and prices
in the last quarter of FY 2019-20. Despite
the challenging industry conditions, Oil
to Chemicals (O2C) business delivered a
resilient performance.

Refining and Marketing — Revenue
(including inter segment transfers)
decreased by 1.6% y-0-y to X 3,87,522

crore (US$51.2 billion). Segment EBITDA
decreased by 6.1% to 324,461 crore (US$3.2
billion). The impact in revenue was because
of lower price realisation in domestic and
export markets due to fall in crude prices.
GRM for FY 2019-20 stood at US$8.9/

bbl, outperforming Singapore complex
margins by US$5.7/bbl.

Petrochemicals — Revenue (including inter
segment transfers) decreased by 15.6%
y-0-y to % 1,45,264 crore (US$19.2 billion),
primarily due to lower price realisations with
weaker demand in well-supplied market.
Segment EBITDA decreased by 18.3% to
330,933 crore (US$4.1 billion) due to lower
margins in key products - Paraxylene, MEG,
PET, Polypropylene and Polyethylene.

Oil and Gas — Revenues decreased by
35.8% y-0-y to X 3,211 crore. Volumes from
domestic upstream fields and US shale
were lower on account of natural decline
and slowdown in development activity.
Segment EBITDA was at 353 crore as
against 1,642 crore in the previous year.
For the year, domestic production (RIL
share) was at 38.8 BCFe, down 34.1% y-o-y
and US Shale production (RIL Share) was
80.4 BCFe, down 14.9% y-0-y basis.

OTHER FINANCIAL HIGHLIGHTS
Other Income was at ¥ 13,956 crore
(US$1.8 billion) as against % 8,386 crore in
the previous year, primarily on account of
interest income.

Finance Cost was at % 22,027 crore (US$2.9
billion) as against ¥ 16,495 crore in the
previous year. The increase was primarily
on account of higher loan balances,
currency depreciation and lower interest
capitalisation on account of commissioning
of digital projects.

Depreciation (including depletion and
amortisation) was higher by 6.1% to
%22,203 crore (US$2.9 billion) as compared
to ¥ 20,934 crore in the previous year.
Increase in depreciation was primarily on

Management Governance Financial Notice
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account of capitalisation of Gasification and
digital services projects.

Basic Earnings Per Share (EPS) for the year
ended March 31, 2020 (before exceptional
items) was at < 70.66 as against 3 66.82

in previous year. Basic Earning Per Share
for the year ended March 31, 2020 (after
exceptional item) was at ¥ 63.49 as against
3 66.82 in previous year.

The Board of Directors of the Company has
recommended dividend of ¥ 6.5/- per fully
paid up equity share of ¥ 10/- each.

Reliance’s fixed assets (excluding goodwill)
stood at ¥ 6,31,505 crore (US$83.5 billion)
as on March 31, 2020. This includes RIL
Standalone’s fixed assets of X 3,34,436
crore and balance of ¥ 2,97,069 crore in its
subsidiaries mainly Reliance Jio, Reliance
Holding USA and Reliance Retail.

Capital Expenditure for the year ended
March 31, 2020 was ¥ 77,444 crore (US$10.2
billion), including exchange rate difference.
Capital expenditure was principally on
account of the digital services business,
projects in the petrochemicals and

refining business and in the organised

retail business.

Reliance’s Gross Debt was at < 3,36,294
crore (US$44.4 billion). This includes
standalone gross debt of ¥ 2,62,345 crore
and balance in key subsidiaries, including
Reliance Holding USA (% 36,254 crore),
Reliance Jio (% 23,242 crore), Reliance
Retail Group (% 4,618 crore), Independent
Media Trust Group (% 3,265 crore), Reliance
Sibur Elastomers Pvt Ltd (3 2,478 crore)
and Hathway Cable and Datacom Limited
(31,975 crore).

Cash and Marketable Securities were
at<1,75,259 crore (US$23.2 billion)
resulting in net debt at ¥ 1,61,035 crore
(US$21.2 billion).

RILs standalone Revenue for FY 2019-20
was ¥ 3,65,202 crore (US$48.3 billion), a
decrease of 9.06% on y-0-y basis. Profit
after tax was at ¥ 30,903 crore (US$4.1
billion) a decrease of 13.2% against ¥ 35,163
crore in the previous year. Basic EPS on
standalone basis (before exceptional

item) for the year was ¥ 55.45 as against

¥ 55.48 in the previous year. Basic EPS on
standalone basis (after exceptional item) for
the year was ¥ 48.75 as against ¥ 55.48 in
the previous year.
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BUSINESS PERFORMANCE ?1 ,62 ,936 CRORE

Retail | === Revenue for FY 2019-20,

| growth of 24.8% y-o-y

VISION R B § ?9,654 CRORE

To be the most admired and Provide millions of customers with unlimited e EBITDA for FY 2019-20,
successful organised retail choice, outstanding value proposition, superior growth of 55.7% y-o-y
company in India that enhances quality and unmatched experience across the
the quality of life of every Indian full spectrum of products and services
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and medium enterprises and large corporations -
Reach the length and breadth of the country
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BUSINESS PERFORMANCE: Retail
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FY 2019-20 has been a growth year for Reliance
Retail with all consumption baskets consistently
delivering on business strategy. Current
positioning of the business and the business
momentum is highlighted in the following points:

1. In the backdrop of slowing economy and tepid
consumer sentiment brought out by the onset
of COVID 19, Reliance Retail delivered robust
and competitive performance with steady
margin improvement.

. Business continues to grow in scale, driven by new
store expansion across the geography, improving
store throughput and favourable product mix.
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3. Operating leverage is resulting in release of strong
operating cash flows to continue making requisite
investments to secure future readiness and
delivering profitable growth alongside.

. Business continues to improve customer
experience across all store concepts and focuses
on providing unmatched value proposition, which
has resulted in robust growth in footfalls and
operating metrics.

. Reliance Retail is aiming to capture a sizable share
of the large untapped consumption opportunity
in the country through physical stores, digital
platforms and B2B channels.
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PERFORMANCE
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STRATEGIC ADVANTAGES AND COMPETITIVE STRENGTH

(0

Rapid execution capabilities

Reliance Retail’s meticulous planning, frugal approach, large scale and
rapid execution has been the major driver of robust growth with capital
efficiency y-o-y. The year has seen launch of over 1,500 stores across
concepts demonstrating Reliance Retail’s superior execution skills.
SMART Point, a neighborhood store concept took less than 45 days
from design conceptualisation to launch during which 18 stores were
opened across Thane, Navi Mumbai and Kalyan in Maharashtra.

I

Largest customer franchise

Reliance Retail has the largest customer franchise of over 125
million registered customers who patronise all its diverse store
concepts. Reliance Retail serves millions of customers every week
who visit the stores and make them an important part of their
shopping mission.

Exposure to key consumption baskets with fairly
spread revenues

Reliance Retail’s store concepts span across all major consumption
baskets which accounts for over 80% of consumption needs of Indian
households. This enables Reliance Retail to touch and improve the
lives of its consumers across diverse needs.

Integrated value chain

Reliance Retail’s integrated value chain ensures seamless distribution
across demand markets through supply chain efficiencies. Reliance
Retail’s farm to fork model with interventions at the farm level to
procure fresh fruits and vegetables every day from farmers; fiber

to wardrobe model for fashion & lifestyle, design to install and after
sales service model in consumer electronics are fully integrated value
chains which ensures direct control over product quality with sourcing
benefits and stronger consumer value proposition.

Extensive physical reach

Reliance Retail continues to penetrate further into smaller
towns through new store expansion across all store concepts.
Reliance Retail stores enjoy first mover advantage in a

large number of markets which remain underserved by
organised retail.

'*+
Partner of choice

Reliance Retail operates the largest portfolio of esteemed
international partner brands.
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RELIANCE RETAIL OPERATING MODEL
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Design & Vendor
Develop gcosysten,
Solutions

Custome’
3 Franchise
Planning

Data
Analytics

Leveraging technology backbone
across entire value chain and
integrated IT systems

MARKET OVERVIEW

India’s retail market is estimated at US$822
billion in FY 2019-20 and is expected to
grow at a CAGR of 10% over next 5 years
to reach US$1,315 billion by FY 2024-25.
The penetration of organised retail market
is estimated at 11% in FY 2018-19 and is
expected to grow to 17% by FY 2024-25E.
The organised retail market is estimated at
US$89 billion in FY 2018-19 and is expected
to grow at a CAGR of 21% over next 5 years
to reach US$230 billion by FY 2024-25E.
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Buying

Vendor Ecosystem
Comprehensive network
of vendors from farmers to
large enterprises

Channel Ecosystem
Comprehensive network

Selling

Providing anytime, anywhere,
shopping experience through
stores, e-com, connected kiosks
and catalogue sales; after

sales service through resQ and
dedicated customer care

Corporate Management Governance Financial Notice

large enterprises

Moving

Inhouse engineering, procurement
and construction team supporting
rapid expansion

BUSINESS OVERVIEW

Reliance Retail is India’s largest and most
successful retailer. In just 14 years of
launch, Reliance Retail has accomplished a
feat which no other retailer has achieved.
Reliance Retail touches every aspect of its
consumers’ life from morning to evening,
food to fashion, items of necessities to
luxuries of life, cities to towns, online to
offline and much more, enabling the ease
of living for every Indian. Reliance Retail is
not only India’s foremost retailer, but it has
emerged as the fastest growing retailer in
the world and features among the top 100
retailers globally’.

of vendors from farmers to

Efficient and seamless supply:

+ Direct delivery to stores

Selling from chain network, fleet of
vehicles and logistic partners

« Direct delivery to stores from
suppliers in select cases

Data Analytics

Serving individuals, kiranas,
hotels, restaurants, caterers and
B2B customers; engagement
through loyalty programme,
enriching shopping experience
through consumer insights

Design & Develop
Solutions

Combination of inhouse and
external design support for
product development

ngm

People — microservices
organisation with defined roles and
responsibilities

Reliance Retail has established its business
across five key consumption baskets of:

a) Consumer Electronics, b) Fashion &
Lifestyle, c) Grocery, d) Petro Retail and

e) Connectivity with deep business moats.
The dimensions of the business span across
11,784 physical retail stores across 7,000+
towns and cities, direct to consumer, Digital
commerce channels and B2B channels
serving millions of Indian consumers
across underserved markets. The adjacent
table sets out the spread of Reliance
Retail’s business.

'Deloitte Global Powers of Retailing 2020

Overview Review Statements
Total area Total store count North
28.7 MILLION SQFT 11 ,784 STORES 108
566
West 2,022
2,696 STORES
261 5.4 MILLION SQFT
538
2,343
3,142 STORES
7.6 MILLION SQFT
South
337 350 91
932
2,094 2,142
3,363 STORES 2,583 STORES

11.3 MILLION SQFT

@ Consumer Electronics @ Fashion & Lifestyle @ Grocery

4.4 MILLION SQFT

Consumption Basket # of stores # of stores share # of Towns and FY 2019-20

Cities Footfalls (Cr)

Consumer Electronics 8,601 73.0% 7,000+ 23

Fashion & Lifestyle 2,386* 20.2% 450+ 17

Grocery 797 6.8% 180+ 24

Total 11,784 100.0% 7,000+ 64
*includes stores of partner brands under joint ventures
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CONSUMER ELECTRONICS

The Consumer Electronics market is
estimated at US$53 billion in

FY 2019-20 and is expected to grow at a
CAGR of 11% over next 5 years to reach
US$91 billion by FY 2024-25. The organised
Consumer Electronics market is estimated
at US$18.2 billion in FY 2019-20 with a
penetration of 34%.

Reliance Retail is India’s largest Consumer
Electronics retailer with an extensive
physical store network. The key proposition
of Reliance Retail’s store concepts is
centered around ‘Service’, ‘Solution’

and ‘Consumer Experience’. Reliance
Digital is an experiential store concept
where consumers can touch, feel, use

and experience the products. Reliance
Digital takes care of entire lifecycle needs
of a consumer right from identifying the
need gap, narrowing down the solution,
suggesting product choices, to pre and
post installation support to the customers
through its service arm resQ.

Reliance Digital is India’s largest big

box retail chain offering wide range of
products across all key categories of
mobiles, computing, household appliances
such as televisions, washing machines,

air conditioners, coolers, refrigerators,
cameras, speakers, and many more.

Reliance Digital offers exclusive value

for money products under its own

brands ‘Reconnect’, ‘Jio Phone’ and

‘LYF’, exclusive brands ‘BPL, ‘Sharp’ and
‘Kelvinator’ under long term collaboration
arrangements and SKUs from all the leading
Consumer Electronics brands. The core
business model of Reliance Digital is to
offer latest, exclusive and sophisticated
products to consumers, in an all under
one roof experiential store environment,
at attractive price points and leverage its
supply chain, partnerships with leading
Consumer Electronics brand partners
and financing partners to offer a win-win
proposition for all.

APPROACH TO BUSINESS — CONSUMER ELECTRONICS

Reliance Industries Limited
Integrated Annual Report 2019-20

resQ is India’s only ISO 9001 certified
electronics service brand. With 171 service
centers, resQ provides multi-brand, multi-
product service including installation,
repairs, maintenance and comprehensive
resQ care plans to consumers thereby
providing a one stop solution to consumers.

Jio Stores offers connectivity and mobility
solutions to consumers with over 8,100
stores across 7,000+ towns and cities. Jio
Stores act as an interface offering Reliance
Digital’s catalogue of offerings, through a
‘phygital’ experience to consumers. Close
to 10% of Jio store’s revenues come through
catalogue sales.

A glimpse of how Reliance Retail
approaches consumer electronics
consumption baskets is outlined in the
below infographic:

@ Customers needs,
Evolving technology trends,
Upcoming seasons

@ Develop complete solution
based on product, price,
service and experience

© Planning and working
backwards with sourcing
partners offering exclusive
SKUs, unmatched solutions

@ Develop affordability
programs by working
with banks and financing
partners
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Consumer
Electronics

@ Facilitate “touch, try, feel
and interact” for better
customer experience. Train
customer service associate
for selling personalised
solutions. Develop own
brand products to cross sell /
upsell / add-on solutions

@ Keep in mind regional
preferences to offer focused
assortment

@ Comprehensive service
through resQ, Cross sell
resQ Service plans

@ Gather 360° feedback,
analyse data for
improvements

FASHION & LIFESTYLE

Corporate
Overview

Management Governance Financial Notice
Review Statements

The Fashion & Lifestyle market is estimated at US$139 billion in FY 2019-20 and is expected to grow at a CAGR of 11% over next 5 years
to reach US$233 billion by FY 2024-25. The organised Fashion & Lifestyle market is estimated at US$40 billion in FY 2019-20 with a

penetration of 29%.

Reliance Retail is the largest fashion & lifestyle retailer in India with offerings across all income segments covering value, mainstream,
premium, affordable luxury and luxury. Reliance Retail manages end to end value chain across apparel, footwear, accessories, toys and
much more through bouquet of store concepts. A glimpse of how Reliance Retail approaches fashion & lifestyle business is outlined in the

below infographic

APPROACH TO BUSINESS — FASHION AND LIFESTYLE

@ Customers needs,
Evolving fashion trends,
Trends’ fashion forward
ethos

@ Wider yet regional focus
keeping in mind diverse
customers

© Develop value proposition
based on price expectations

@ Working backwards with
sourcing partners

Trends is the flagship store concept of
Reliance Retail democratising fashion for
millions of Indian consumers. Acceptance
of Trends concept by its consumers has
further helped it to nurture engaging
store concepts of Trends Woman, Trends
Man, Trends Junior and Trends Footwear.
Together, Trends is India’s largest fashion
retail chain operating over 1,400 stores.

Trends predominantly sells own brand
products, which constitute over 70% of its

Fashion and

Lifestyle

sales. The core business model of Trends is
dogged upon providing best and latest of
fashion trends to consumers at compelling
price points backed by an integrated value
chain that ensures high quality products
with optimisation from sourcing till delivery
of products to consumers. This approach
ensures early break-even for most Trends
stores and contribute to the overall
profitability of the business. At the same
time, a curated blend of select third-party
brand offerings add to the choices and
comparison for the consumers.

@ Focus on value engineering
« To maximise quality
« To minimise cost
« To speed up processes

@ Increase number of drops
per season and offer fresh
fashion across stores for
returning consumers

@ Increased customer
following

@ Gather 360° feedback,
analyse data for
improvements

Trends has developed a robust portfolio

of over 20 own brands such as Avaasa,
DNMX, Netplay, Performax, Teamspirit, etc.
to cater to diverse tastes and preferences
of customers. Today, many of these

brands have an annual turnover of over

3 500 crore making them comparable to
many national and international brands
operating in the market.
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RELIANCE RETAIL FASHION PYRAMID
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ATRENDS

Under the Trends umbrella, Reliance Retail
operates Trends Small Town, which is a
smaller sized store measuring about 5,000
sq. ft. on an average, offering focused range
of products for dressing needs of entire
family. The store concept is addressed to
Tier lll and Tier IV towns, where larger sized
quality real estate may be either difficult to
find or may be inefficient to operate. Trends
Small Town concept has been well received
by its customers and has scaled up to 240
stores across 200+ towns in a short time.

Trends Footwear is a family footwear

store concept offering affordable and
fashionable footwear for everyday needs.
The stores offer a range of value for money
merchandise under own brands and a wide
variety of footwear and accessories across
all leading footwear brands.

In addition, Trends operates three apparel
store concepts: Trends Woman, Trends Man
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and Trends Junior. These are destination
stores for women, men and kids (aged 0-14
years) respectively and offers apparel,
footwear & accessories in differentiated
store environment.

Project Eve is an experiential women’s
only store concept positioned in the mid
to premium segment. The store offers
apparel, beauty & cosmetics, accessories,
footwear, in-store salon and a café, all
under one roof to address entire wardrobe
needs of a woman.

The Jewellery market is estimated at US$65
billion in FY 2019-20 and is expected to
grow at a CAGR of 11% over next 5 years

to reach US$111 billion by FY 2024-25. The
organised Jewellery market is estimated

at US$20 billion in FY 2019-20 with a
penetration of 31%. Crafted on the pillars

of purity, trust, transparency and quality,
Reliance Jewels is a chain of premium

jewellery stores present across 60+ towns
and cities offering wide variety of fine
jewellery collections.

To cater to the needs of India’s millennials
to Generation-Z, Reliance Retail has
created a curated fashion platform AJIO.

It offers over 2,50,000 styles of curated
collections across own brand and 1,400+
national and international brands. AJIO
provides seamless shopping experience to
customers through e-com website, mobile
app, physical outlets inside Trends, and
endless aisle kiosks.

Reliance Retail operates over 650 stores

across a portfolio of 46 revered exclusive
international partner brands. It has set up,
built and ‘glocalised’ international brands
such as Armani, Diesel, Brooks Brothers,

Marks & Spencer, Muji, Mothercare

and many more.

GROCERY

The Food & Grocery market is estimated

at US$545 billion in FY 2019-20 and is
expected to grow at a CAGR of 9% over
next 5 years to reach US$850 billion by

FY 2024-25. The organised food and
grocery market is estimated at US$21 billion
in FY 2019-20 with a penetration of 3.7%.

Reliance Retail is the largest grocery
retailer in India with a presence of 797
stores across 180+ towns and cities.
Reliance Retail endeavors to bring
extensive selection of fresh produce, items
of daily use and general merchandise

in a modern setting and at an attractive
value proposition. In order to achieve this,
Reliance Retail operates four engaging
store concepts viz. Reliance Fresh, Reliance
SMART, SMART Point and Reliance Market,
delivering benefits of modern shopping
experience to consumers.

Reliance Fresh is the neighbourhood store
offering daily needs and essential items
across fresh foods, staples, FMCG, home

Corporate
Overview

and personal care and much more with
a focus on offering convenience, quality
produce and ensuring availability.

Reliance SMART is a destination store
concept offering wide variety of products
across fresh foods, staples, FMCG, home
and personal care, beauty & cosmetics,
value apparel & footwear, general
merchandise and much more in an all under
one roof setting.

SMART Point, a smaller avatar of SMART
store, is a one stop multi-purpose

store concept housed in residential
neighborhoods offering SMART'’s price
promise across all grocery needs, pharmacy
and assisted Digital commerce.

Reliance Market is the wholesale cash and
carry store concept serving households,
kiranas, hotel, restaurants and catering
(HORECA), institutions and B2B member
partners. Reliance Market is the largest
cash and carry chain operating over 52
stores across 46 cities.

APPROACH TO BUSINESS — GROCERY

Management Governance Financial Notice
Review Statements

Reliance Retail has developed wide

range of own brand products across
various categories such as staples, food
FMCG, home & personal care and general
merchandise. Best Farms, Good Life, Masti
Oye, Kaffe, Enzo, Mopz, Expelz, Home
One, Graphite, RelGlow, among others are
some of the brands that have been well
received by consumers.

The inherent strength of Reliance Retail’s
grocery business model arises from its
farm-to-fork grocery value chain. Reliance
Retail has directly partnered with tens of
thousands of farmers and small vendors
which ensures that quality produce is made
available at its stores through ground level
interventions, supply chain efficiencies,
lower wastages compared with traditional
trade channels, and an agile movement of
produce to consumers, thereby ensuring
shared prosperity.

A glimpse of how Reliance Retail
approaches grocery business is outlined in
the below infographic:

@ Customers needs,
Fresh foods, Daily items,
Occasional and seasonal
needs

@ Ensuring availability through
focused inventory planning

@ Partnerships with
manufacturers, farmers and
access to mandis for efficient
procurement. Interventions
across the value chain to
ensure quality produce

O Improve store environment,
carry out focused marketing
campaigns, Train customer
service associates for cross
sell / upsell
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@ Develop own brand products
through vendor ecosystems
to cross sell / upsell

@ Keep in mind regional
preferences to offer focused
assortment

@ Leveraging store network
to deliver products to
channel partners
and doorsteps of the
consumers

@ Gather 360° feedback,
analyse data for
improvements
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PETRO RETAIL

Reliance Petro Retail outlets yield
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CONNECTIVITY

Reliance Retail achieved a turnover of
31,62,936 crore in FY 2019-20, registering

Corporate
Overview

Management
Review

Governance Financial Notice
Statements

REVENUE MIX

Reliance Retail is a leading private sector significantly higher volumes than industry Reliance Retail works as the Master a arowth of 24.8% v-0-v. EBITDA marain (in crore)
petro retail operator with 519 owned Petro average led by efficient processes, Distributor for Jio connectivity services. The img roves to 6 é‘yovi 5 ;/cy last vear Tge
Retail outlets. These outlets are spread technology backbone and well-trained distribution network comprises over 8,100 p. R =z year.
o ) ) ) ) business delivered an EBIT of X 8,263 Change y-o0-y
across India with a focus on serving employees. The petro outlets offers diesel, Jio stores and vast network of retailers . s
) . B ) ) crore in FY 2019-20, registering a growth
highway corridors between major cities. petrol and LPG to its customers with a focus  across the country for new customer of 49% y-0-y: 9 10
0 y-O-Yy.

to serve high quality fuels.

MEGATRENDS AND BUSINESS RESPONSIVENESS

acquisition and recharges.

Mega trend

“Connectedness” or digitally
influenced consumption
will become the norm

Description

Consumers use digital platforms
for product discovery and pre-
purchase research.

How Reliance Retail is Geared up

Providing omni-channel experience with
flexibility of pick up and/or return from home/
nearest store. Leveraging wide variety of
media including social media to engage and
influence consumer.

Reliance Retail operated 11,784 retail stores
in over 7,000 towns and cities covering an
area of 28.7 million sq. ft. as on 31" March
2020. Reliance Retail operated 519 petro
retail outlets as on 31* March 2020.

BUSINESS PERFORMANCE
Reliance Retail demonstrated yet another
year of highest ever revenue, EBITDA and
margin expansion despite challenging
market environment, slowing consumer

27

-

FY 2019-20
31,62,936

-

21

34

Consumption Basket

-

FY 2019-20

FY 2018-19

1,330,566

Change y-o-y

% Growth y-o-y

Technology Blending physical and digital Connecting physical and digital spaces, with demand, and COVID-19 disruption towards
transformation of experience to acquire, engage and endless aisle kiosks and multiple payment the end of the year. This robust business econsumeriElectionics it 625 SR (3%
physical retail serve customers and reduce cost of modes with real-time analytics support performance is backed by consistent ® Fashion & Lifestyle 13,552 20 25
operations with positive influence on strategy, sharp operational execution and a SRiGrocery, SL60] (e7 gs%
revenue and margin customer centric approach. O Commseiiviy SHEE 12207 A5
® Petro Retail 14,215 912 7%

Upward income
mobility to drive growth
across all categories

140 million households move into the
middle class and another 20 million
move into the high-income bracket
driving discretionary consumption

Presence across all key consumption baskets
with leaderships in all store concepts. Offering
unmatched value proposition across full
spectrum of products and services.

Millennial and
Generation Z preferences
to shape the market

Business will have richer, more
willing buyers, but these buyers will
be highly informed and make very
specific choices for themselves and
their families.

Catering to tastes and preferences of diverse
nature of customers through engaging store
concepts such as Trends Woman, Trends Man,
and omni-channel presence.

Competition among online
and offline retailers to
partner with Kirana stores

Partnering with Kirana eases last mile
logistics, builds customer connect

and solves hyper-local problem for
online retailers. It adds touchpoints for
offline retailers.

Reliance Retail is establishing its Digital
Commerce Platform to serve consumers
in partnership with traditional retailers.
Launched pilot phase

of JioMart during the year.

FINANCIAL AND OPERATIONAL PERFORMANCE

REVENUE

Business performance has been broad
based with growth delivered across all
categories. The revenue growth continues
to be built around a balanced mix of healthy
like for like sales from existing stores,
bolstered by new customers acquired

from a rapid expansion of stores across
consumption baskets and geographies.
The gains of modern retail are being
brought to the real ‘Bharat’ as more than
2/3" of stores are operated in Tier Il, Tier I
and Tier IV towns.

Business model is witnessing the benefits
of operational efficiencies with margin
growth outpacing the exponential revenue
growth. The margins continue to improve
across all consumption baskets backed

by improving store productivity, favorable
product portfolio mix, sourcing benefits

Parameter FY 2019-20 FY 2019-20 FY 2018-19 % change and operat]ona| efficiencies. Further,
R in crore) (US$ in million) R in crore) Y-0Y initiatives centered around process

Revenue 162,936 21,534 130,566 24.8% improvements, use of technology and
EBITDA 9654 1276 6.201 55.7% training are helping optimise cos.ts a.nd

2 J ’ : enhance store throughput resulting in
EBITDA Margin* 6.6% 5.3% margin improvement. Reliance Digital
EBIT 8,263 1,092 5,546 49.0%
EBIT Margin 51% 4.2%

* EBITDA margin is on net revenue
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As the business is scaling up further,
benefits of operating leverage are providing
significant headroom for the business to
continue making requisite investments to
secure its future readiness, whilst delivering
profitable growth alongside. Expansion

of the business in Tier 3/ Tier 4 markets
and early break even witnessed in these
markets reflect this feat.

In Consumer Electronics, the business
continued to pursue physical store
expansion and opened 605 stores during
FY 2019-20. Reliance Digital continues

to march ahead of its competition and
crossed a milestone of 400 stores. Business
registered robust growth which was driven
by focused strategy, marketing campaigns,
superior customer experience, exclusive
product SKUs, partnerships with leading
financial institutions for consumer financing,
strong festive season footfalls and big

days performance.

Reliance Retail entered into a long-term
exclusive brand licensing arrangement
with Kelvinator and BPL. The arrangement
grants Reliance Retail an exclusive
manufacturing, marketing and distribution
right in India for a range of products
covering consumer electronics, durables
and accessories.

SMART Superstore
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In Fashion and Lifestyle, Trends continues
to carry out fastest store expansion among
fashion retailers in India and opened over
500 stores during FY 2019-20. Overall,
the Fashion & Lifestyle business crossed
2,000 store mark.

AJIO continues to witness superlative
growth across all operating parameters
viz. web visits, assortment listing, browsing
time, number orders, among others. The
business continues to strengthen its 020
(offline-to-online) capabilities through
in-store couponing, endless aisle kiosks
across 841 Trends and extension stores,
direct deliveries from 350 Trends and 70
Trends Footwear stores.

Reliance Brands acquired the iconic British
Toy retailer Hamleys. With over 250 years’
history, Hamleys is oldest toy retailer in
the world, bringing smiles and laughter

to children all over the world. During the
year, Reliance Brands announced a JV with
Tiffany & Co, American luxury jeweller and
specialty retailer, JV with WOMO | Bullfrog,
the premium Italian men’s cosmetics brand
and exclusive partnerships with British

Footwear and Handbags brand Kurt Geiger.

The market for traditional jewellery
retailers faced headwinds during the year,
whereas customer centric modern trade
retailers witnessed growing demand.
Business believes this movement to

be a secular trend. To capitalise on this
market opportunity, Reliance Jewels
nearly doubled its reach from 143 stores
to 241 stores.

In Grocery, the business accelerated the
pace of expansion with 98 SMART stores
launches during the year, taking total
SMART store count to over 250 stores.
Almost half of the SMART stores are in
Tier Il and smaller towns and have shown
equally robust customer traction and sales
throughput as the stores in metro cities.

A new store concept SMART Point was
executed in a record 45 days’ time from
concept ideation to launch. The business
continues to strengthen merchandising
capabilities through stronger ties with
vendor partners — exclusive product
launches, exclusive pack sizes and

Reliance Industries Limited
Integrated Annual Report 2019-20

consistency in supplies. Reliance Retail
has also been a growth catalyst for many
regional brands in developing innovative
products, packaging designs and in
expanding their markets.

OUTLOOK

Reliance Retail is now embarking on a
journey to transform traditional retail
through its JioMart Digital Commerce
Platform. The roadmap to this journey
requires Reliance Retail to establish a
complex yet robust physical and digital
pan-India infrastructure and neatly weave
this network to a smooth, sound and
responsive operating system, which will
enable Reliance Retail to serve consumers
in partnership with traditional retailers.

Reliance Retail has commenced taking
strides towards this with the launch of

pilot phase of JioMart in select cities. It
provides omni-channel experience to
consumers who can place orders through
alternative ways including Whatsapp which
will be served by merchant partners. It is
aimed at changing the entire customer
journey in ways that even consumers who
are not comfortable with digital channels
become comfortable with JioMart. JioMart
acts as a centralised procurement and
delivery platform between manufacturers
and merchant partners. JioMart enables
digitisation of merchants through Jio PoS
at the backend and JioMart app at the
frontend. As for the pilot, Reliance Retail has
commenced onboarding merchant partners
in a limited geography.

Reliance Retail will continue to invest in
expanding the existing store network

and enhance core capabilities including
omni-channel solutions, innovative store
concepts, enhancing store environment for
providing immersive customer experience,
leveraging customer insights through use of
sophisticated technology and much more to
consolidate its market leadership across all
consumption baskets and store concepts.

People

1,39,000+

employees

27 YEARS

average age

24%

Women employees

2,000+

Differently abled employees

48 YEARS

Leadership age

10%

Women leaders

Corporate
Overview

Products*

2 CRORE

units of electronics

16 CRORE

garments

262 CRORE

units of grocery

65 CRORE

vehicles refueled

46

International partner brands

* Scale of Annual Sales

FUTURE READYING THE BUSINESS FOR A POST COVID-19 WORLD

Reliance Retail promptly addressed many
of the challenges posed by COVID-19
disruptions through numerous initiatives
and actions. It ensured security of its
employees through daily monitoring

of diagnostic symptoms, assistance

to employees in case of medical
emergencies, early disbursement of
salaries, protective gear for on-ground
staff, recognition of heroes for their
exceptional service through newsletters
and much more. Business ensured that
more than 98% of the grocery stores
were operational, sufficiently stocked
with essentials and re-aligned store
layouts for quick service. It increased
capacity for home delivery, enabled
“buy online pick up in store” to prevent
crowding at stores, introduced “combos’
to reduce shopping time and launched
bulk ordering for residential societies.
Business ensured supplies across the
entire ecosystem and delivered essentials
to various state governments, and NGOs

2

for welfare initiatives in partnership with
Reliance Foundation.

As much as COVID-19 was a disruption,
the business also viewed it as an
opportunity to strengthen its partnership
with kirana ecosystem. During the
lockdown JioMart provided uninterrupted
services to kiranas across Navi Mumbai,
Thane and Kalyan and witnessed order
flow increase of 4x times of pre-lockdown
period. JioMart also commenced
WhatsApp ordering for consumers
through its partnership with Facebook.

Reliance Retail is rewiring parts of its
business and future readying it for a

post COVID-19 world through various
measures. It is enhancing safety and
hygiene standards and workplace
practices for offices, stores and
operations. Business is re-imagining

the store in a post COVID-19 world and
reworking its interactions with customers
when they come back, how they come

Management Governance Financial Notice
Review Statements

Places

11,784

stores

7,000+

towns and cities presence

28.7 MILLION SQ. FT

of retail space

328

Warehouses and DCs

310 MILLION CU. FT

of warehousing space

m

resQ service centers

back, their shopping journey, checkout
and so on. Taking a 360° view of the
customers, business is strengthening
digital commerce and omni-channel
capabilities, bolstering its supply chain /
fulfillment capacity to handle 10x home
delivery. The lockdown has provided
valuable learnings for JioMart’s business

model and yielded encouraging progress.

This will enable accelerated roll-out of
JioMart Digital Commerce. Business

is further building a strong own brand
portfolio in apparel and grocery in
keeping with emerging consumer trends.
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BUSINESS STEWARDSHIP

Reliance SMART Stores Partnership with local NGOs

Reliance SMART connects the customers
with the under-privileged by collecting
donations from customers and donating
the same to NGOs. The platform aids
busy customers who want to help the
under-privileged by connecting them
with the under-privileged.

These NGOs cater to senior citizens,
orphans, destitute and differently-abled.
The store staff have established cordial
relationship with these institutions by
visiting these NGOs on a monthly basis
to donate and also inviting them for

the store visits.

ACTION

The Store Operations team identify and
connect with NGOs to carry out donation
activities in their premises.

A monthly budget has been set for each
SMART store to conduct the donation
activity for the NGOs.

A collection bin has been installed

in SMART stores in which customers
donate items and it also has a money
Donation box where customers can
voluntarily contribute Re.1 or more.
Stores also buy items from their
community budget and add to the
customers’ donations.
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Stores then segregate and pack the
donation items before visiting the NGO.

Stores share donation details and
pictures of the activity during NGO visit
on monthly basis.

More than 100 NGOs have collaborated
with Reliance SMART Stores covering
all major cities of India. Every month
Reliance SMART touches lives of

over 1lakh underprivileged people.

On an average, 15,000 kg. worth of
non-perishable food items, clothes,
personal and homecare items, sweets
and stationary items are donated

on monthly basis.

Serving and caring the society as
a responsible corporate citizen by
contributing to improve the living
conditions of the less fortunate.
Establishing Reliance Retail Stores
as community Stores, a focal
point, where people can feel their
connection with the underprivileged.
Spreading happiness and love
among orphans, differently abled
and senior citizens.

Reliance Industries Limited
Integrated Annual Report 2019-20

SOCIAL MOBILITY

Reliance Retail is home to almost
one lakh employees with diverse
socio-economic and educational
backgrounds. Reliance Retail
provides employment and
development opportunities to a wide
strata of population ranging from
unskilled workforce to people with
doctoral degrees.

Under the National Apprenticeship
Promotion Scheme (NAPS), unskilled
workforce work with Reliance Retail

as apprentices in a year-long program.
Another initiative named Source-Train-
Hire, is run in partnership with Reliance
Foundation, through which Reliance
Retail trains unemployed youth across
nation with the aim of imparting their
skills to help them move up the social
ladder through gainful employment.

Reliance Retail helps the employees
with financial assistance schemes for
higher education. Through the BBA in
Retail program, Reliance Retail helps
them become graduates. Reliance
Retail also provides the opportunity to
earn “Recognition of Prior Learning”
RPL Certificate under PMKVY scheme.

Under the “Step-Up” program,
store and warehouse people get an
opportunity to be trained and grow
towards more complex roles.

Reliance Retail also recognises that
there is a huge opportunity to provide
upwards social mobility to people
with disabilities who constitute 2.2%
of Indian population. Through the
efforts of making Reliance Retail

a great and welcoming place to

work for people with disabilities,
more than 2,000 PWDs are part of
Reliance Retail family.

EASE OF LIVING FOR

EVERY INDIAN

Carrying forward the vision of the
Chairman of creating an ease of living
for every Indian, Reliance Retail is
leaving no stone unturned. Reliance
Retail’'s commitment to “bettering

the lives” has led to the initiative of
bringing millions of farmers, small
scale producers and merchants to the
forefront of the retail revolution by
partnering with them for growth.

Reliance Retail is committed to
creating one of the world’s most
people-friendly, performance-driven,
and process-efficient learning
organisation, where the best and the
brightest work together to create a
responsive, respectful and delightful
work environment. This has impacted
the lives of millions of people by
improving their living standards to

a great extent.

Unforeseen situations, language
barriers and disabilities would never
diminish the spark in the eyes of the
employees. They are committed to
exhibit the core values of Reliance
Retail at all times. Be it providing
exceptional shopping experience

or helping the needy and elderly,
Reliance Retail’'s employees go an
extra mile to create an impact in our
customer’s buying decision to a great
extent. There have been bounteous
instances wherein the customers have
appreciated the quality of hard work
our employees have put in for the
following areas:

« Offering great customer service

» Going out of the way to help the
differently abled

« Voluntary efforts of help during
natural calamities

- Showcasing presence of mind by
helping customers in need

« Display of integrity and sincerity

Corporate Management Governance Financial Notice
Overview Review Statements

PURPOSE, PASSION, PERSEVERANCE HAS LED RELIANCE RETAIL TO
BECOME FASTEST GROWING RETAILER IN THE WORLD

The seed of Reliance Retail was sown with a vision of building the most admired
& successful organised retail company in India that enhances the quality of life
of every Indian.

The journey that started 14 years ago has manifested into a remarkable and robust
business that we all are proud of.

Reliance Retail’s operating model is based on customer centricity, while leveraging
common centers of excellence in technology, business processes and supply chain.
In an endeavor to serve customers across geographies, segments and consumption
occasions, Reliance Retail has built and refined multiple store concepts with a focus to
serve diverse needs of its customers.

Reliance Retail has consistently endeavoured to provide best store experience,
unmatched value proposition and seamless anytime, anywhere shopping experience,
through omni-channel initiatives. This strategy has resulted in strong operating
performance, broad-based growth and leadership across consumption baskets.

PERSEVERANCE

Reliance Retail engages with its value chain partners and bring out disruptive gains for
all stakeholders.

In the grocery consumption basket, linkages with the farm have brought about
transformational changes in the quality of life of farmers, also enhancing the quality

of produce, reducing wastage by shortening the time to move fresh produce and
reducing intermediaries in the value chain, thereby benefiting all. Modern grocery
retail has evolved in India and so has the consumers. To remain relevant to weekly
and monthly shopping missions of a household, Reliance Retails grocery stores have
successfully maintained a fine balance of serving local tastes by offering small brands,
as well as national and international brands. Similar interventions in fashion & lifestyle
and consumer electronics consumption baskets have also brought about lasting gains
to all value chain partners and have benefited consumers.

With an undistracted focus and commitment to better the Indian retail landscape,
Reliance Retail has emerged as a leader in not only in Indian market context but also
global arena. Reliance Retail has featured amongst the fastest growing retailers in
the list of “Global Powers of Retailing” published by Deloitte for 3 consecutive years
based on FY2016-17, FY2017-18 and FY2018-19 financial numbers. Reliance Retail has
currently featured at #1 position amongst the fastest growing retailers in the world, a
feat that makes India proud.
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Digital Services

Next-generation technology
company building a digital
society for India by bringing
together Jio’s leading digital
apps, digital ecosystems
and India’s #1 high speed
connectivity platform under
one umbrella

-Lh

VISION MISSION

Connectivity for every Indian
Superior customer experience
Affordable data

Best-in-class fixed-line
solutions platforms

To connect everyone and
everything, everywhere — always
at the highest quality and the
most affordable price. Jio’s vision
is to transform India with the
power of digital revolution

Uic

o

Mylio
Manage your Jio account

Jio Call
VOLTE and rich
communication on all phones

Jio Store
Install and manage your
apps on Jio devices

Jio Motive

Make your car Wi-Fi enabled,
check real-time location and
status, emergency contacts

y

GO0
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JioTV
Live and catch-up
TV on the move

JioCinema
Entertainment at
your fingertips

JioSaavn
Music for you.
Anytime, Anywhere

JioGames
Bringing games to
everyone’s life

JioHealthHub
Your digital health vault

JioNews
Complete package for
digital news and magazines

JioTV+
Aggregating video
content across OTT apps

JioAds
Cross-device marketing
technology platform

© ¢

T

JioCloud
Store and access your
files from anywhere

JioNet
Gateway to India’s
largest Wi-Fi network

JioBrowser
Fast, safe and
lightweight Indian browser

JioHome and
JioSmartLiving

To control loT devices,
access media
content, customised
home automation

and surveillance

Q

9
©

JioChat
Free chat, SMS, voice
and video calls

JioSecurity
Protect your phone,
secure your data

JioSmartSecurity
Security camera application
which lets you connect and
view multiple cameras

() JioPos™

ESESER

ACT

JioPOS Lite

Peer to peer mobile recharging

on a commission basis

Tesseract
Democratising mixed
reality

JioMoney and
Jio Payments Bank
Experience cash-free living

JioSwitch
Secure file
transfer and share

JioGST
GST service provider

JioMart JioMart

Online to Offline (020)
commerce platform

(@ EMBIBE
Embibe
Education platform
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Jio continues to drive the digital revolution in India
with 387.5 million subscribers becoming a part of the
Jio ecosystem as of March 31, 2020. Jio was built on
the core thesis of the transformative power of data
with connectivity as an enabler. It has delivered the
fastest at scale connectivity user onboarding and is
now layering on a robust digital services ecosystem

of apps while leveraging its deep technology

capabilities.

As a first step towards creating the digital services
ecosystem in the country, Reliance Jio has been the
key catalyst in creating the broadband data market in
India. It is now the #1 ranked mobile telecom operator
in the country by both Adjusted Gross Revenue (AGR)
and subscribers.
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Building on this success, Jio is rolling out its state-
of-the-art wireline services across homes and
enterprises. All this will help lay a strong foundation
for offering platform-based digital services.

To further facilitate this from the perspective of a
business organisation, Jio has consolidated all its
technology capabilities, investments and connectivity
businesses into a single-holding company called Jio

Platforms Limited.

Jio remains committed to creating the world’s
premier digital society in India. This will be built on
the transformative power of data, where connectivity
becomes the enabler for digital platforms, improving
lives of every citizen of the country.

PERFORMANCE

Corporate
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Operating Revenue (Zin crore) @ EBIT % in crore)  Jio Subscriber Base (In million)
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Jio remains committed to its vision of connecting everyone and everything, everywhere — always at the highest quality and the most

affordable price.

S
[ 4
W
Coverage

Coverage refers to
anytime, anywhere mobile
broadband access. Jio’s
4G coverage at present is
greater than 2G coverage
in India with close to 99%
population coverage. This
coverage is backed by
pan-India 4G spectrum
across three bands and
the best fiber and tower
infrastructure in the
country, providing the best
network experience and
farthest reach.

g’a
L]
==

Data

Average per capita
data consumption on
Jio’s networks is

11+ GB per month
with potential upside
from new use cases

coming up every day.

+ +
T
Quality
Jio offers services on an
all-IP, LTE network with
best-in-class customer
service, easy app-based
customer interaction for
query resolution and
recharges, and Al-based
bots to provide seamless

onboarding and
service experience.

O

(I I
(T
0

Affordability
Affordable and simple
pricing plans have been
the key to the large-scale
adoption of Jio services.
Jio has been able to
offer these on the back
of superior technology-
based operating
efficiencies, enabling it
to offer services at the
most affordable price.

b

Agility

Jio’s adoption of an
agile model while
developing its systems
has supported its ability
to scale and adapt in an
orderly manner.
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TOTAL SOLUTIONS FOR
ECOSYSTEMS

Jio is creating a massive digital ecosystem
for a billion Indians with domain expertise
across business verticals in the platform
company. The platform company will not
just provide world-class fixed-mobile
converged connectivity, but also digital
solutions across business verticals and

the customer life cycle. Jio has taken the
ecosystem approach to bring together

its pan-India network and distribution
presence with deep technology expertise
to benefit consumers, merchants/Small and
Medium Businesses (SMBs) and enterprises.

Jio’s services span across connectivity and
cloud, media, digital commerce, financial
services, gaming, education, healthcare,
agriculture, Government to Citizen (G2C),
smart cities and manufacturing.

Media and
Entertainment

\ \

« JioTV . JioMart
. JioTV+

— Commerce

« JioCinema small merchants
. JioSaavn to compete with
« JioNews organised retail

« Data analytics and Al
for consumer insights
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- Enable 20 million

DIGITAL PLATFORMS

Jio has created strong internal
capabilities across the following key
digital technologies:

Infrastructure as a Service (laaS), Platform
as a Service (PaaS), Big Data, Augmented
Reality/Virtual Reality (AR/VR), Internet

of Things (loT), Blockchain, Artificial
Intelligence (Al), Machine Learning (ML),
edge computing, speech/natural language,
super computing, computer vision,
robotics and drones.

These capabilities will power the
creation of reimagined solutions for
various ecosystems.

MARKET ENVIRONMENT
AND OUTLOOK

ADOPTION OF DIGITAL SERVICES
India now has over 650 million mobile
broadband subscribers driven by
large-scale launch of 4G-LTE network
across the country by Jio and other
mobile operators. Deeper rollout of

— Education —

\

- Digitally enabled
education to overcome

Healthcare —

+ Overcome deficit of
physical infrastructure

infrastructural challenges « Tele-medicine,
tele-radiology,
e-diagnostics and
genomics

» Long gestation

Reliance Industries Limited
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4G-LTE networks has also led to a steady
increase in mobile internet penetration
across rural areas to 28%. India has seen

a meaningful transition from 2G/3G to 4G
and existing 350 million feature phone
users are expected to follow suit with
affordable smartphones and seamless
availability of mobile data networks over the
next few years.

EXPONENTIAL GROWTH IN
DATA USAGE

Increasing adoption of broadband services
has led to a 50% y-0-y growth in wireless
data usage across the country over

FY 2018-19. Increasing availability of
devices, improving network penetration,
higher affordability for data services

and emerging new use cases are likely
to sustain this exponential growth

in data demand.

Jio with affordable data plans has been
the primary driver of data boom in India
over the past three years. Prior to the

Agriculture

\ \

« Combine digital
tools with the
wisdom of farmers

« Technology for water
conservation, soil
management and
precision farming

opportunity

BEST-IN-CLASS CONNECTIVITY

launch of Jio services, the total mobile

data traffic across all networks in India was
0.2 Exabytes per month. At present, Jio
network alone carries over 4.5 Exabytes per
month, with the industry data traffic of more
than 7.5 Exabytes per month (this was 6.9
Exabytes at the end of CY 2019).

As per data in the Ericsson Mobility Report
2019, mobile data in India is expected

to grow 3X during CY 2019-25E, with
mobile broadband subscriptions expected
to double during the same period. The
government’s endeavour to roll out next-
generation data network in the remotest
corner of the country for all citizens

would accelerate this transition towards a
digital society.

MONTHLY MOBILE
TRAFFIC — INDIA
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REGULATORY DEVELOPMENTS
Among the key regulatory developments
with respect to the digital services business,
was TRAI's decision to push back the
transition to Bill and Keep (BAK) regime by
12 months. The Interconnect Usage Charge
(IUC) would now be reduced to zero with
effect from January 1, 2021. Accordingly, Jio
introduced a charge of 6 paise/minute on
all off-net outgoing voice minutes to pass
through the impact of change in regulatory
stance on IUC in October 2019. This has

led to a significant improvement in voice
traffic mix as misusers of free voice services

Corporate
Overview

have left the network and Jio is now a net
receiver of IUC.

JIO’S OFF-NET VOICE
TRAFFIC MIX
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Jio continues to believe that transition to
the BAK regime will hasten the adoption
of more efficient technologies like VoLTE,

which has a negligible cost for carrying and

servicing essential voice services.

During the year, TRAI has also initiated
consultation process on feasibility of

Management Governance Financial Notice
Review Statements

establishing a floor price for mobility
services in the country. Market dynamics
have improved in the recent past, as
reflected by tariff hikes effective December,
2019 wherein all the operators revised

their tariff plans upwards by up to 40%.

As a responsible corporate citizen, Jio
would continue to actively engage with the
regulator and industry stakeholders to drive
growth for all.

In addition, the Honorable Supreme Court
of India had, in its verdict related to the
pending AGR matter, directed operators
to pay the outstanding dues before
January 24, 2020. In compliance with this
judgement, Jio had self-assessed AGR
related levy and deposited 3195 crore
with the Department of Telecom within the
stipulated timeframe.

The government has also expressed its
intentions of conducting the next round of
spectrum auctions during the fiscal year
2020-21. Jio with its 5G-ready network and
extensive fiber assets, would play a key role
in the development of the 5G ecosystem in
India, based on market dynamics.

WIRELINE NETWORKS

With sub-optimal wireline infrastructure
and a meagre 7% penetration in terms

of households, India has for long, been

a laggard in fixed broadband services.
Fiber penetration in low single digits is
significantly lower than global benchmarks.
Jio is approaching Fiber to the Home
(FTTH) services as a huge greenfield
opportunity to potentially connect 50
million homes and 15 million enterprises
with high-speed fiber across 1,600 cities.

Jio’s extensive intracity fiber network,
last-mile execution, seamless customer
experience along with attractive bundling
of digital content and smart home loT
solutions would be key differentiators.
Jio had connected approximately one
million homes with JioFiber services

until March 2020.
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JioFiber OFFERING FOR CONNECTED HOMES

o

High-speed Home
Internet Networking

g v

TV Plus Gaming

Get access to content across

MOVIES + TV SHOWS +
VIDEO ON DEMAND

E 0
8 a0

AV

Free HD Security and
Voice Surveillance
TV Video Calling Music

DATA PROTECTION

Jio believes that customers are true owners
of their data and without their consent, no
data should be collected, processed or
used by any corporate entity. Also, Jio has
been an active supporter of local storage of
critical and sensitive customer data in the
interest of national security and protection
of customer privacy. Data localisation is also
expected to drive investment and create
employment in the country.

The regulatory framework through the
Personal Data Protection Bill, 2019 is
currently being finalised by the
Government of India to ensure adequate
measures are taken by corporates with
respect to data protection. Reliance with
more than 500 million customers across
consumer businesses and one of the
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largest data lakes across corporates in India
would abide by the law in letter and spirit.

DIGITAL SERVICES FOR ALL
Government of India has undertaken the
project BharatNet which is the world’s
largest rural broadband project to provide
broadband connectivity to all 2,50,000
Gram Panchayats covering 6,25,000
villages. Jio has in its own way tried to
boost the ‘Digital India’ initiative by covering
99% of population with an all-IP 4G-LTE
network. Jio with the widest 4G coverage
is the only provider of mobile data services
to almost 250 million citizens of the
country would play a pivotal role in digital
inclusion in India.

Reliance Industries Limited
Integrated Annual Report 2019-20

India is the second-largest smartphone
market in the world after China, with
approximately 450 million unique
smartphone users. Notwithstanding,
smartphone penetration has been low,
constrained by availability of good
quality affordable devices for the lowest
economic strata.

Over the past two years, JioPhone
(marketed by Reliance Retail) has
successfully transitioned over 100 million
erstwhile feature phone users to 4G
network. The JioPhone Diwali' offer
introduced in October 2019 has been very
successful in accelerating data adoption as
subscribers have seen enormous value in
the affordable bundle of device and digital
services. Despite this, rural India remains
an underpenetrated market and presents a
huge opportunity for digitisation, with rural
broadband penetration at 28%.

Jio believes that the availability of digital
services at affordable price points would
drive adoption of Internet-based services
by all and give the right tools in the hands
of young Indian entrepreneurs to drive
revolutionary growth.

SOCIETAL CONTRIBUTION IN THE
TIME OF COVID-19 CRISIS

In tandem with RIL's response to its call-of-
duty to be at the service of the nation 24x7
in the collective fight against COVID-19, Jio
has remained committed to serve a billion
Indians, provide seamless connectivity in
this time of distress and help India fight
COVID-19 through the use of technology.

« Enabling work from home, learn from
home and health at home for Indians -
Jio's world-class broadband connectivity
solution (JioFiber, mobility and JioFi) has
been a key communication platform for
387.5 million subscribers. In addition,
Jio has also offered double data and
additional offnet minutes to all mobility
add-on pack users, double data for all
JioFiber subscribers and introduced
complimentary 10 Mbps JioFiber plan,
not yet launched for outside Reliance, as
it is under testing phase.

Corporate
Overview

JioMeet — AN INTEGRATED CONNECTIVITY SOLUTION
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Enabling continuity of service for
JioPhone users — Amidst the nationwide
lockdown, to enable continuity of
services, Jio provided additional

100 voice minutes and 100 SMS to
JioPhone users who have not been able
to recharge. Jio users could receive
incoming calls even if the validity of their
existing packs have ended.

Traffic surge handled with network
elasticity — Jio’s world-class
infrastructure (industry-leading capacity
and best-in-class technology) provided
seamless and uninterrupted services

VIRTUAL MEET FROM HOME

CONNECT WITH COLLEAGUES

For meetings, collaborative work and design sessions

USE JioMeet

App on any device or
Operating System

VIRTUAL LEARN FROM HOME

CONNECT
With family and friends Collaboration

MULTIMEDIA

JioMeet
is an integrated component
within the Jio eEducation Platform

STUDENTS AND TEACHERS

Attend virtual classroom

VIRTUAL HEALTH FROM HOME

ASSIGN AND SUBMIT

Homework and assignments

RECORDED

Class sessions and notes

JioMeet

is an integrated component within
the Jio eHealth Platform

DIGITAL

Waiting rooms for
doctor productivity

CONSULT GET

Doctor virtually

ORDER

Medicines online

despite the significant traffic surge
during the lockdown. Advantages of a
high degree of network automation also
came to the fore as physical movement
is restricted in majority areas.

« Government of India’s Corona Helpline
and Reliance Foundation, COVID India
Tool - Jio also extended its technology
expertise to the Government of India,
powering its official WhatsApp-based
helpdesk and providing a single channel
for all official queries/communication.

In addition, the Reliance Foundation
symptom checker tool allowed all Indians

Prescriptions online

ORDER

Lab tests online

to check symptoms from home and take
precautionary action.

« Introducing innovative channels of
recharge - To enable subscribers
who do not recharge through digital
platforms, Jio facilitated recharges
through ATM machines, SMS/Call
and individual calling by geography
representatives for those who need
help in recharging. Jio also launched an
application, JioPOS Lite, to allow peer-
to-peer recharge on a commission basis.
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JioPOS Lite — INNOVATION TO EXTEND THE NETWORK OF JIO CHANNEL PARTNERS

Reliance Industries Limited
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Sign-up Process
Made Easy

Quick 100% paperless
process, get your Jio

partner ID created

\
LTE——=

Please enter your details
Kindly enteryour eivant deals o

Full Name
Rucha Talshkar

E-mail
sadfxxxx@gmail.com x

Continue

—

Add Money

Load your wallet and

start earning

You will get Rs. 0

Proceed

Please enter your details

~—

Recharge Jio
Numbers

Recharge Jio
numbers, start earning
commission

\
CTE——

I would like to recharge

Enter your Jio Number linked with Mobile & JioFi

Jio Number

Dashboard

Faster and smoother
flow to transact with us

= JioPOS Lite [a}

Recharge My earnings

My account

Get the most from Jio

Jio care

FAQs

Profile Section

Transaction view made
clear and with easy
tap, you can set up and
change the M-pin

O recharge

O crangempin

O Forgotmein

JIO’S AGR MARKET SHARE
HAS GROWN STEADILY

© Jio AGR Market Share

50

40

30

20

SEP 17
DEC17
MAR 18
JUN18

Source: TRAI

54

Naye India Ka Naya Josh

<
™
=]
-
o
i
7]

0
-
[
L
a

MAR 19
JUN19
SEP19

DEC19

JIO IS #1IN 17 OUT OF 22 CIRCLES,
CLOSE SECOND IN 3 OTHERS

®Rank1 ®Rank2
Source: TRAI

JIO PLATFORMS LIMITED -
CREATION OF THE WORLD’S
BEST TECH ECOSYSTEM

Jio has made investments in excess of
US$50 billion since inception to create
the largest and most advanced digital
and connectivity ecosystem in India, with
a rich bouquet of successful apps and
platforms. New growth areas in Narrow-
Band (NB) loT, laaS/ PaaS, mixed reality,

Corporate
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gaming, education, healthcare, agriculture
and manufacturing have been identified.
This has created a portfolio of world-class,

legacy-free and future-proof digital assets.

As a part of restructuring of the digital
businesses that Jio undertook during the
year, a single platform company named
Jio Platforms Limited has been created.
This has been done to bring together

Reliance

Industries Limited
Growth is Life

Jio Platforms Limited
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digital assets of Reliance spanning across
connectivity and technology investments
under a single wholly-owned subsidiary.
This has created not just an ability to
leverage the subscriber base to create the
world’s best and most relevant platforms,
but also create a debt-free and financially
strong holding company that could pursue
growth opportunities and be attractive for
strategic investments and partnerships.

000 06000

MylJio JioTV

JioTV+

JioNews JioCloud Jio Call

JioChat JioSecurity

® @ 6 @ 0

JioHealthHub JioSwitch

JioBrowser JioGames

JioAdvertising

JioPrime

A

Reliance Jio Infocomm Limited

Wireless Home
Broadband

Broadband

Enterprise
and SMB
Broadband

.PG14

@ EMBIBE

(T

JioEstonia OU

@@ SAdadVN Netradyne

\2

Investments/Acquisitions
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PARTNERSHIPS WITH GLOBAL
TECHNOLOGY LEADERS

Jio’s success in building technology,
specifically for India and its ability to
proliferate across the country has attracted
global technology leaders — Facebook and
Microsoft—to forge partnerships with it.

Facebook - In April 2020, RIL, Jio Platforms
Limited and Facebook Inc. announced

the signing of binding agreements for an
investment of ¥43,574 crore by Facebook
into Jio Platforms. This investment by
Facebook valued Jio Platforms at

4.6 lakh crore pre-money Enterprise Value.
Facebook’s investment translated into a
9.99% equity stake in Jio Platforms on a
fully diluted basis.

This partnership is aimed at accelerating
India’s all-round development, fulfilling the
needs of Indians and Indian economy. The
joint focus will be India’s 60 million micro,
small and medium businesses, 120 million
farmers, 30 million small merchants and
millions of SMEs in the informal sector, in
addition to empowering people seeking
various digital services.

Concurrent with the investment, Jio
Platforms, Reliance Retail Limited and
WhatsApp also entered into a commercial
partnership agreement to further accelerate
Reliance Retail’s Digital Commerce
business on the JioMart platform using
WhatsApp and to support small businesses
on WhatsApp. The companies will work
closely to ensure that consumers are able to
access the nearest kiranas who can provide
products and services to their homes

by transacting seamlessly with JioMart
using WhatsApp.

Microsoft — In August 2019, Jio and
Microsoft Corp. embarked on a unique,
comprehensive, long-term strategic
relationship aimed at accelerating the
digital transformation of the Indian economy
and society. This 10-year commitment
combines the world-class capabilities

of both companies to offer a detailed

set of solutions comprising connectivity,
computing, storage solutions, and other
technology services and applications
essential for Indian businesses. It will span
the broad Reliance Industries ecosystem
including its existing and new businesses.

Reliance Industries Limited
Integrated Annual Report 2019-20

The aim of the partnership is to enhance
the adoption of leading technologies such
as data analytics, Al, cognitive services,
Blockchain, loT, and edge computing
among SMEs to make them ready to
compete and grow, while helping accelerate
technology-led GDP growth in India and
driving adoption of next-gen technology
solutions at scale.

Specifically, Jio’s connectivity infrastructure
will promote the adoption of the Microsoft
Azure cloud platform and technology stack
to its enterprise customers. In addition,

Jio will leverage the Microsoft Azure cloud
platform to develop innovative cloud
solutions focused on the needs of Indian
businesses. Jio will also set up data centres
in locations across India, consisting of
next-generation compute, storage and
networking capabilities, and Microsoft will
deploy its Azure platform in these data
centres to support Jio’s offerings. The

initial two data centres, which can house

IT equipment consuming up to 7.5 MW

of power, are being set up in the states

of Gujarat and Maharashtra. These are
targeted to be fully operational in CY 2020.

ENTERPRISE MARKET - JIO UNIQUELY POSITIONED TO CAPTURE THE EXPANDING INFORMATION AND
COMMUNICATION TECHNOLOGY (ICT) MARKET

@ Increase customer
revenues

by jointly exploring and enabling
additional sources of revenues,
attracting new customers

and increasing repeat sales
through digitisation

Q S

s i Transform experience of
end customers

work on avenues that transform
the experience of their customers
through digital technology

and thereby strengthen their
market position

< D

[

Improve productivity/
reduce costs

by improving productivity of their
people and assets

m IT/Technology Healthcare m Smart City

Q 0

= @

m Call Centre Hospitality m Manufacturing
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NETWORK BUILT FOR A BILLION
INDIANS, WITH WORLD-CLASS
NETWORK ARCHITECTURE

Jio’s all-IP data network is built on the
4G-LTE technology. The network built as

a mobile video network carries more than

4 Exabytes of data monthly and is future
ready to transition to 5G and beyond.
Network capacity too is being augmented
by adding incremental sites, Wi-Fi access
points, small cells and expanding fiber
backhaul. To further improve the network
experience, advanced features such as
Software Defined Networking (SDN) and
Network Function Virtualisation (NFV) have
been incorporated, along with significant in-
house data centre capacity and investments
into Content Distribution Network (CDN).

HIGH USER ENGAGEMENT

Corporate
Overview

Even with 387.5 million subscribers having
per capita voice usage of 771 minutes per
month and data usage of 11.3 GB per month,
data speed remains the highest while
network latency and call drop rates remain
the lowest among all networks across the
country. The entire scale-up of Jio has come
alongside sustained network performance
underlining its quality and capacity.

PROGRESS ON TOWER AND
FIBER INVIT

Jio’s passive infrastructure, which
includes 1,75,000 towers and 1.1 million
route kilometers for fiber in full scope,
has already been transferred through a
Scheme as of March 31, 2019, held through
two separate Infrastructure Investment
Trusts (InvIT). During the year, Reliance
has signed a binding agreement with
Brookfield Infrastructure Partners LP and

L T
i _ [T

1.3 6B ~5 HOURS 428 Cr
Data/user/month Daily time spent/user GB/month data traffic
Combined for smartphone
and JioPhone users
Ly B
771 MINS >70%
VOLTE voice Data traffic used
consumption/ for video
user/month
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its institutional partners for investment

in the units to be issued by the Tower
InvIT. Brookfield and affiliates will invest
325,215 crore in Tower InvIT. Discussions
with potential investors for Fiber InvIT
are in progress.

FIXED MOBILE CONVERGENCE

In the next phase of the connectivity
rollout, Jio will offer state-of-the-art wireline
services across FTTH and Enterprises.
The core and aggregation layers of the
Jio network have been converged and
5G-ready from the time of inception. This
will allow Jio to offer services across the
fixed mobile connectivity layers, leading
to not just enhanced experience but also
efficient pricing.

LIBERALISED SPECTRUM ACROSS
THREE BANDS

The strength of Jio network is in the fact
that the entire 1,108 MHz of pan-India
spectrum holding across the three bands
(800 MHz, 1800 MHz and 2300 MHz) is
deployed towards 4G-LTE. Each of the sites
on the network radiates all three bands. The
average life of the spectrum is 13 years with
all spectrum liberalised, which can be used
to roll out any future technology.

PIONEERING VOICE
TECHNOLOGIES AT SCALE — FROM
VOLTE TO VOWI-FI

Jio is the first network globally to roll out
VOLTE at scale. In fact, Jio is the largest
VOLTE network carrying 9 billion minutes
per day. To further improve customer
experience, Jio also launched nationwide
voice and video over Wi-Fi services. With
this, customers can use any Wi-Fi network
for Jio Wi-Fi calling. The voice and video
calls seamlessly switch over between
VoLTE and Wi-Fi to provide an enhanced
voice/video-calling experience.

UNDERSEA CABLE FOR DIGITAL
CONNECTIVITY

Jio has been actively creating a multi terabit
capacity international fiber network. Jio,
with its partners, is a part of two undersea
cable network consortiums:

- BBG (Bay of Bengal Gateway), a
state-of-the-art 8,100 km undersea cable
system providing direct connectivity
to South East Asia and Middle East,
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then onward to Europe, Africa and
Far East. This strategically important
undersea cable facility has a landing
facility in Chennai.

» AAE-1 (Asia Africa Europe) stretches
over 25,000 km from Marseille, France
to Hong Kong. This is the longest 100
Gbps undersea cable system with
21landing stations across Europe
and Asia. In India, it has a landing
station in Mumbai.

DISTRIBUTION ACROSS EVERY
NOOK AND CORNER OF THE
COUNTRY

Reliance Retail works as the Master
Distributor for Jio connectivity services
Jio has a pan-India distribution channel
with over 1 million retailers for customer
acquisition and selling recharges ensuring
every Indian home is within 20 kms of a
Jio Point. In addition to this, services are
also sold through the Mylio application,
the best-in-class full-service (prepaid and
post-paid payments, loyalty coupons,
troubleshooting, addition or deletion of
services) self-care application. MyJio’s
success is evident from a large portion

of smartphone and JioFiber customers
recharging and selecting their subscription
plans through the application.

INNOVATION ACROSS NETWORKS
AND PLATFORMS

Right since its inception, Jio has strived

to lead innovation in India across network
technology, platforms and consumer
services. Till date, Jio has filed 134

patents for the pioneering initiatives it

has undertaken, of which 29 have been
granted. In FY 2019-20 alone, Jio filed for 31
patents and was granted 10. These patents
span across devices, network, cloud, digital
media, branding and customer experience.
Jio’s patents cover areas of cutting-edge
technology, including loT, 5G, video bots,
Blockchain, NFV and Evolved Multimedia
Broadcast Multicast Services (eMBMS).

SUITE OF DIGITAL APPS

Jio has taken a practical approach to
technology and a platform approach to
bring networks, technology, services and
experience under a single umbrella. This
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has made the time to market for Jio’s
solutions the lowest across any technology
firms, allowing it to be nimbler and more
responsive to customer and market needs.
Across technologies and customer needs,
Jio endeavours to create scalable and
globally exportable platforms.

Jio network’s ability to seamlessly carry
multimedia content has allowed it to enrich
customer experience through a rich suite
of applications and tools that encompass
entertainment, news, information,
commerce and self-service. Jio’s rich suite
of digital applications have won multiple
accolades and continue to have the best-
in-class customer engagement metrics in
their respective categories. These include
JioTV (680+ channels of live and catch-up
TV, across 15 languages and 10 genres),
JioCinema (video on demand, 10,000+
movies, 1,20,000+ episodes, 60,000+
music videos), JioMoney, JioNews (190+ live
channels, 800+ magazines, 10+ languages,
JioSaavn (India #1 OTT music app with 55+
million tracks across 16 languages, unique
Artist Originals Programme), JioChat,
JioHealthHub, among others. MyJio

app with digital self-service and e-care
capability is a cornerstone of Jio’s

digital proposition for its customers.

Jio has done deep integration of
JioSaavn, JioCinema and

JioCloud, among others, into MylJio to
provide a single-window access to all
apps. Digital services to the customer
would expand from the current media and
entertainment to also include education,
commerce, healthcare, agriculture

and e-governance.

INVESTMENTS IN NEXT-
GENERATION TECHNOLOGY
CAPABILITIES

With technology capability in its core DNA,
Jio has invested in technologies ranging
across Big Data, Blockchain, Mixed Reality,
edge compute, loT, computer vision, secure
identity, Al/ML, super compute, robotics
and laaS/PaaS. Some of these are already
integrated and find use cases in the
existing offerings, while others would drive
launch of Jio’s next set of digital offerings
to the consumers.

Reliance Industries Limited
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India has a rich and fast-growing ecosystem
of entrepreneurs who are using technology
to solve customer problems across the
strata of population. Reliance is playing an
important role in developing this ecosystem
through investments and collaboration.
Over the course of time, Reliance has
invested in companies such as Embibe
(Al-based education platform), Karexpert
(digital healthcare platform), Tesseract (AR/
VR capabilities), Reverie (Al for speech

and language recognition), SankhyaSutra
(computing, analytics and simulation tools),
Netradyne (Al-based fleet management),
Easygov (G2C solutions), Haptik (Al/ML for
speech and language recognition), Saavn
(online music platform), NewJ (content
curator), Radisys (digital initiative for
communications and networks) and Asteria
(drone technology).

These investments, along with Reliance’s in-
house developed technology capabilities,
will be a part of Jio Platforms Limited and
have been carefully selected to fit into the
Reliance digital ecosystem to enhance and
keep its offering across mobility, homes and
enterprises future ready.

FINANCIAL, OPERATING AND
CUSTOMER ENGAGEMENT
METRICS

Digital services reported another year

of strong revenue and EBITDA growth
driven by continued momentum in wireless
subscriber addition. Customer engagement
on Jio network also remained healthy
across data and voice services, with video
accounting for 70% of data usage. Net
subscriber addition of 81 million in

FY 2019-20 was well ahead of the industry
peers. Revenue of 368,462 crore for

FY 2019-20 on a year-ending subscriber
base of 387.5 million and EBIT margin of
21% underlines the best-in-class execution
capability of the digital services team.

FINANCIAL PERFORMANCE

Corporate
Overview

Financial Parameter FY 2019-20 FY 2018-19 Y-0-Y

% in crore US$ in million X in crore (%)
Revenue 68,462 9,048 48,660 407
EBITDA 22,517 2,976 15,341 46.8
EBIT 14,363 1,898 8,784 63.5
EBIT (%) 21.0 181

Jio continues to transform the Indian
telecom industry with key performance
indicators as follows:

«  ARPU 0f%130.6 per month during the
quarter ended March 2020

« Average data consumption of 11.3 GB
per user per month during the quarter
ended March 2020

« Average voice consumption at 771 VoLTE
minutes per user per month during the
quarter ended March 2020

« Total wireless data consumption of 1,284

crore GBs (12.8 Exabytes) during the
quarter ended March 2020 (one of the
world’s largest mobile data networks)
High user engagement with 5 hours
spent by each subscriber per day on
the Jio ecosystem

OUTLOOK

Jio envisages a significant opportunity in
building a digital society for the citizens of
the country, which besides catalysing the
productivity and overall economic growth

¢ i, s

Endless possibilities with JioFiber connectivity
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would also generate adequate shareholder
returns over the next several decades.

Key pillars of building this digital society
would be; i) best-in-class wireless and
wireline data network for all at the most
affordable prices, ii) digital platforms for
Media & Entertainment (M&E), commerce,
education, financial services, health,
government services, agriculture and more,
iii) next-generation technologies such as
Blockchain, Al, loT and Mixed Reality.

Over the next few years, Jio would focus

on creating a robust wireline network
across the country, offering high-speed
connectivity and a bouquet of digital
services to every home and enterprise.

Jio is geared up to touch the lives of over a
billion Indians through its wireless as well as
wireline offerings.
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JIO — BRIDGING THE PHYSICAL-DIGITAL DIVIDE
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JioPhone

JioPhone is one of a kind product that
combines the affordability and ease
of use of a feature phone with the
functionalities of a smartphone for
first-time mobile Internet users.

IMPACT

Over 100 million Internet-deprived
feature phone users are brought onto
the mobile broadband platform.

An affordable 4G-enabled handset
for the large feature phone

user base in India, to make the
transition towards using Internet
and digital media over mobility
network. Critical in bridging the
digital divide in the country.

IMPACT
national crisis.

a) Additional calling and
data benefits

Jio offered double data benefits
across its data voucher recharges,
bundled voice minutes in the data
vouchers, additional 100 voice minutes  recharge facility across all leading banks’
and 100 SMS to JioPhone users,
access to incoming services despite
expiry of validity of existing packs.

Assured connectivity in times of a

Enabling continuity of services for
every Jio subscriber.

Corporate Management Governance Financial Notice
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Supporting India digitally during difficult times

Reliance Jio has been at the forefront in supporting its users during the
COVID-19 pandemic.

b) Digital recharge awareness campaign/
recharge partner initiative

Jio educated users on benefits and ease
of doing digital recharge. It was among the
first telecom operators to introduce ATM

ATMs. Jio launched the app, JioPOS Lite, a
virtual recharge store that allows peer-to-
peer recharges on a commission basis.

Promotion of digital recharges through
multiple channels.

Introducing innovative methods of
recharge to substitute traditional
physical channels.

Jio’s #CORONAHAAREGAINDIAJEETEGA initiative

a) Healthcare at home
1) Symptom checker for COVID-19 on digital devices.
2) Jio Haptik Technologies has powered the

Government of India’s new WhatsApp chatbot called ‘MyGov

Corona Helpdesk’ to help address queries around the

Coronavirus outbreak and disseminate verified information.

3) Medical consultation through JioHealthHub.

Real-time medical consultation, and communication of patient
updates in real-time through connections to electronic health
records, business and office apps.

Enabling Indian citizens to stay safe, allowing for remote
care and prevention of unnecessary pressure on the
medical system.

b) Work from home and learn from home

Combining digital capabilities with Microsoft Teams, the
unified communication and collaboration hub for teamwork,
providing a communications hub for all lessons in a school
year, with free storage available for individuals and teams,
and launch of Jio’s own platform, JioMeet.

IMPACT

Remote audio and video meetings, meeting recording,
collaborative conversations, screen sharing and file sharing,
unlimited messaging, scheduling, chat and search app
capabilities; enabling students and teachers to go beyond
video calling to scheduling classroom sessions, document
and screen sharing and informal chat channels for real-time
doubt clarification.

Ensured a one-stop solution for all communication
needs and enabled remote working, remote learning
and remote engagement.

61



Management Discussion and Analysis (contd)
BUSINESS PERFORMANCE

Media and Entertainment 800+ 0n

reached through television channels

MISSION AND VISION ?617 CRORE

Network18 aims to be a EBITDA for FY 2019-20
channel-agnostic provider of
top-drawer content, across genres,
regions and languages. We aim to
be India’s top media house with
unparalleled reach, and touch the
lives of Indians across geographies
and genres.

TV CHANNELS DIGITAL ENTERTAINMENT PUBLISHING BUSINESS FILMED ENTERTAINMENT
Diverse content, impactful brands Touching hearts everywhere, Class-leading specialised Fresh subjects and an
Network18 boasts of 56 channels in India spanning news and entertainment and an additional 16 international channels everytime, across devices print magazines enviable success rate
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Rahul
Joshi

Jyoti
Deshpande

Network18 Media and Investments is one of
India’s most diversified Media & Entertainment
conglomerates. Its uniqueness lies in the
cross-section of its media properties and an
innate ability to create and nurture brands that
resonate with viewers across geographies and
demographics. As it grows in size, stature and

Reliance Industries Limited
Integrated Annual Report 2019-20

oo
b

Ramesh
Damani

significance, its news and entertainment arms

are constantly at the cutting edge of innovation.
Network18’s forays into subscription models
through its flagship digital properties are aimed at
embracing change and accelerating growth as it
continues to invest towards becoming an industry
leader.

Network18 commissioned India’s largest integrated digital newsroom at Mumbai
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STRATEGIC ADVANTAGES AND COMPETITVE STRENGTHS
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®

Reach

« Tin every 2 Indians a consumer of our
broadcast content - TV channels reach
out to 800+ million people in India
annually, representing 95%+ of the TV
viewing universe.

« One in every four internet users in India is
on Network18 websites or apps - Digital
properties are now used by over 190
million people every month

OPERATING PILLARS

cm®
o !

Viewership

«+ Subsidiary TV18 maintains its leadership
even versus to legacy brands and free-to-
air networks, with a 10.5% share of news
viewership in FY20.

«+ Subsidiary Viacom18 (a JV with Viacom
Inc) is the #3 pan-India entertainment
broadcaster, with a 9.5% entertainment
viewership share in FY20.

=

Diversity

« 20 domestic TV News channels span 15
languages, and Digital News from the
stable is available in 13 languages.

« Full-portfolio entertainment offering
includes 9 regional language TV
channels, a film studio renowned
for clutter-breaking cinema, and a
leading OTT platform.

PERFORMANCE

Channel-agnostic approach

Network18 strives to be channel-agnostic
to ensure its content reaches seamlessly to
consumers through their platform of choice.

Thought leadership

Network18 is steered by a professional and
experienced team that helps it to consistently
strive to host thought leadership on-air,
online and on-ground.

"

Strategic collaborations

Network18 has a track record of building
successful strategic alliances with
international media companies such as
Viacom in entertainment, CNN in English
general news and CNBC in business news,
A+E Networks in factual entertainment and
Forbes in the business magazine genre.

Reach for impact

Network18 is future-ready with its relentless
focus on the identified axes of growth:
regional content and digital delivery. This two-
pronged approach enables the Company to
reach its audiences regardless of geography,
language or demography.

v

Network synergy

Network18’s spread of properties facilitates
cross-promotion and cross-pollination of
content and expertise across its network,
enabling enhanced advertising and subscription
revenue generation.

*

!**

Brand excellence

At Network18, the focus is on driving the
highest standards of creative excellence by
fostering a culture of innovation to build new
content formats across platforms, thereby
creating strong brands across diverse media.

() No. of domestic channels (%)
@ Viewership Share of Overall TV (%)
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VALUE CHAIN
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Network18 is spread across content creation and distribution, thereby delivering the best of Indian and global content and brands

to discerning audiences across India’s vast demographic diversity. Network18 and its affiliates across the media, telecom and cable/
broadband value chain are stitching together a compelling value proposition for its viewers in a pipe-agnostic manner. Synergies in
content creation and efficiency in distribution serve to amplify the reach of Network18’s brands, delivering impactful ideas and immersive

imagery in class-leading packaging.
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MARKET ENVIRONMENT
SUMMARY

The Indian media and entertainment sector
grew at a modest 9% in CY 2019, compared
to the normal double-digit growth
witnessed in the recent past as per
EY-FICCI media & entertainment

2020 report. This was led by a weaker
macroeconomic scenario (CY 2019 GDP
growth decelerated to 5.8%) dragging
advertising revenue, even as a pivot
towards B2C/B2B2C models of outreach
and monetisation boosted subscription
revenue, offering some respite. The industry
has scaled up to ¥1.82 trillion, with TV being
the largest contributor (43.2%) followed
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by Print. TV grew just 6% led by the TRAI
New Tariff Order (NTO) impact, and Print
continues to see a slow but largely secular
decline, while Digital (+31% y-o0-y growth)
has driven growth for the overall sector.
Digital has rapidly gained scale (>12% of
the media and entertainment pie in CY
2019, slated to outpace Print by CY 2022);
and remained resilient led by the promise
of targeted advertising and exponential
subscription growth.

Growth projections for the sector are at

risk considering the impact of COVID-19
pandemic on the macro-environment, which
directly and indirectly affects advertising.
With economic activity faltering amidst a

country-wide lockdown, advertising may
remain suppressed for much of H1

FY 2020-21. Policy interventions for
protecting the affected, fiscal stimulus
for kick-starting economic activity and
monetary easing to infuse liquidity are
expected to drive H2 towards normalcy.
However, the severity of the pandemic
and pace of its containment remain a key
monitorable. Nevertheless, with robust
media consumption underpinned by
demographic trends and improving content
availability as well as access-economics,
this key sector of the Indian economy is
expected to bounce back along with the
macro-environment in due course.

INDIA MEDIA AND

ENTERTAINMENT SECTOR
REVENUE
®TV ® Print @ Digital
® Films ® Other @ Total
o
2,500 2,416
1, 965
2,000 1, szz
1 674
1,500
1,000
500
[ — e .
2018 2019 2020E 2022E

Source: EY-FICCI estimates

KEY DRIVERS

IMPLEMENTATION OF NEW
TARIFF ORDER IMPACTED
CHANNEL REACH, BUT BOOSTED
SUBSCRIPTION REVENUE

The unbundling of existing bouquets
resulted in creation of customised language
bouquets as well as segmentation of the
market by price. The order enabled choice
for the consumer, which resulted in an
obvious drop in reach of certain channels
versus the previous regime. Channels
that were not opted for by consumers
faced erosion in not just subscription but
also ad-revenue. A B2C regime resulted

in a reset in pricing, and strong channel
bouquets gained as a result. The EY FICCI
report estimates that end-customer prices
grew by over 25% on average to cross
%225 net of taxes. Broadcaster yields, (i.e
share of consumer spend that flows to the
broadcaster) improved in general, led by
non-discriminatory pricing and a clampdown
on carriage fees.

SHIFT OF FREE-TO-AIR (FTA)
HINDI GENERAL ENTERTAINMENT
CHANNELS OUT OF THE DD
FREEDISH PLATFORM

All the major broadcasters shifted their
FTA channels out of DD Freedish post the

Corporate
Overview

implementation of NTO to avoid concerns
around arbitrage of value, and converted
them to Pay. This has impacted viewership
(and consequently ad-monetisation)

for those channels very sharply, as DD
Freedish used to contribute 60-90%
viewership. All top 4 broadcasters have
faced a drop of 2-5% viewership share and
consequent revenues, while the smaller
broadcasters that have purely FTA channels
gained as a result.

CONCENTRATION OF SPENDS
AROUND MAJOR EVENTS AMIDST
A WEAK AD ENVIRONMENT

The first half of the fiscal had multiple major
sporting events (IPL, Cricket and Football
World Cups), which saw viewership and
ad-spends gravitating towards the highly
concentrated sports genre, and away from
the broad-based general entertainment
genre. The national elections in May 2019
also boosted ad-spends on news channels
during that period, and government/
political ad-spends contracted sharply
post the same. A relatively benign festive
season was the result of absence of some
major advertisers in sectors such as Auto,
Handsets, Telcos, among others from the
roster. As economic activity further slowed
towards the second half and the COVID-19
pandemic surfaced in Q4, a consequent
sharp fall in advertising continued to impact
broadcasters’ ad-revenues.

AD-REVENUES FLOWED TO
TARGETED MEDIUMS WITH
UNDERLYING CONSUMPTION
TAILWINDS

Weak macro-economic trends dragged
down consumer spends and depressed
broader corporate appetite for above-the-
line marketing activity (TV ad volumes

fell 4% y-o-y in 2019, and a number of
advertisers fell similarly). In a tepid ad-
environment, advertisers pivoted spends
towards targeted genres and platforms

to improve Return on Investment (ROI).
Further, a rapid growth in sports, vernacular
and digital content consumption and
measurement drove up their shares in the
consumption pie. As a result, while national
GEC ad - revenue faced headwinds, sports
channels, regional TV channels and Digital
gained handsomely.
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DIGITAL PLATFORMS CONTINUED
TO GAIN TRACTION; THOUGH
CORD-CUTTING MAY NOT BE AN
IMMEDIATE CONCERN

Overall viewership on TV remained stable
in 2019, indicating that TV still has a long
road ahead of itself in the country. Though
H2-2019 witnessed a 5% drop, Indians still
spend 3 hrs 42 mins watching TV everyday
on an average. However, Digital is growing
at a fast clip alongside, with different
consumer cohorts emerging based on
price-point as well as use-case. Time spent
on entertainment apps increased 58% in
2019 and sessions on entertainment apps
increased 10%, as per App Annie data.

DIGITAL ADVERTISING BECAME
MAINSTREAM IN INDIA
Advertisers have gained comfort with
the Digital medium and raised their share
of spends on Digital across the board.
Share of non-English language content
consumption has risen to 93% (37% in
non-Hindi), which has resulted in 65%+
ads being in regional languages. Share
of programmatic advertising and native
advertising continues to jump.

PERCENTAGE SPENDS ON
DIGITAL BY SECTOR

(4]
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Source: Dentsu Digital Advertising in
India report 2019
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D2C SUBSCRIPTIONS RISING FAST
D2C Subscription models proliferated
through sachet pricing, though
monetisation was still small.

By comparison, 260 million consumers
accessed video content through Telco
bundles, EY-FICCI estimates.

PAID DIGITAL SUBSCRIBERS AND
SUBSCRIPTIONS
(million)

® Subscribers @ Subscriptions
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Source: EY-FICCI estimates

OTTS STEPPED-UP
PARTNERSHIPS; SOME EXITED:

Amidst rising competition from local as
well as global players, some platforms
(Viu, Hooq) made an exit. Others
began partnering and integration with
peer platforms, syndicating content

to other digital players, and deep
integration with Telcos.

News18 Gujarati - Corona update

68 Naye India Ka Naya Josh

FINANCIAL AND OPERATIONAL
PERFORMANCE

FINANCIAL OVERVIEW

Network18 improved its financial
performance even amidst substantial
weakness in the advertising environment,
as business mix pivoted towards
subscription and syndication. Broad-based
cost controls across verticals further helped
improve the business profitability, amidst an
uncertain macro-environment.

Advertising remained under pressure
during the fiscal, led by weakening
economic growth, NTO related flux

in Q1 and COVID-19 pandemic during

late - Q4. Revival in rankings of flagship
entertainment channel, national elections
and continued growth in digital platforms
were offsetting factors.

Linear TV subscription revenue benefitted
from NTO implementation, growing 43%
in FY 2019-20. Distribution improvements
through tie-ups with cable and telecom
platforms have boosted the reach and
enlarged the value-proposition of our
channel brands. The contribution of
subscription in revenue mix has increased
to 35% in FY 2019-20, from 26% in

FY 2018-19. Digital partnerships (B2B)

are a new revenue stream which has
boosted profitability, as the strategy of
being platform-agnostic is playing out
across broadcasting as well as web-
series production.

While ad-revenues for all media have been
impacted by the COVID-19 pandemic, News
has been impacted to a lesser degree,

as its share in TV viewership has jumped
from 7% to > 15%.

Reported financials

Reliance Industries Limited
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Digital properties continue to benefit from
consumption tailwinds that have been
further boosted during the lockdown.
Entertainment has been impacted

the maximum as broadcasters have
replaced original programming with
re-runs due to the shuttering of content
production at present.

CORPORATE RESTRUCTURING
Consolidation to catapult Network18
to India’s largest listed media and
distribution company with revenue
of >38,000 crore: On February 17,
2020, the boards of Network18, subsidiary
TV18 and cable companies Hathway

and Den Networks approved a Scheme

of Arrangement for consolidation into
Network18. This merger is subject

to all necessary approvals and the
appointed date for the merger shall

be February 1, 2020. Aggregation of a
content powerhouse across news and
entertainment (both linear and digital) and
the country’s largest cable distribution
network under the same umbrella shall
boost efficiency and exploit synergies,
creating value for all stakeholders. The
merged Network18 will be net-debt free
and enjoy a “50% share of subscription in
revenue mix, making it much more resilient.
For more details, see the press release
https://www.bseindia.com/xml-data/
corpfiling/AttachHis/73fb4bef-1876-42bf-
8e78-635ac63ecc5d.pdf and info pack
https://www.bseindia.com/xml-data/
corpfiling/AttachHis/35e1aae9-2cfb-4d4f-
8e8d-6964f480ecae.pdf

FY 2019-20 FY 2018-19 % Change y-o-y
g in crore US$ in million % in crore
Revenue 5,357 708 5116 47%
EBITDA 617 815 212 191%
EBIT 351 46.4 (52) 775%
EBIT Margin (%) 6.6% (1.0%)
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OPERATIONAL OVERVIEW

NEWS ENTERTAINMENT
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Business News constitutes CNBC TV18 Hindi General Entertainment includes flagship general entertainment channel (GEC) Colors, re-run
and CNBC Awaaz, No. 1in English and Hindi GEC Colors Rishtey, and Hindi movie channel Colors Cineplex.

business news genres, respectively, and CNBC  wighlights of the year: Flagship GEC Colors resurrected its ranking to #2 in Qd, with a 19.6% share

Bajar, India’s first Gujarati business news amongst pay - GECs; driving revenue growth amidst a tepid ad-environment. Colors Rishtey has climbed to
channel. #2 amongst repeat-programming pay - GECs. Colors Cineplex is under ramp-up and viewership share has
Highlights of the year: Amidst choppy risen to 5.2% within a year of re-launch as a pay channel.

markets, the business news channels continued  yoyth and Music includes MTV India, the No. 1 youth brand, and 24x7 Bollywood music channel MTV
their dominant leadership in their respective Beats.

enres.
g Highlights of the year: MTV Beats has raised its viewership share to 13.5% in a crowded category.
General News includes CNN-News18 and

News18 India.

Highlights of the year: News18 India was the
#2 Hindi News channel in the pay category.
News18 Network led by CNN News18 and
News18 India provided stellar coverage of the
national elections as well as the COVID-19
pandemic amidst challenging circumstances.

English Entertainment has VH1, Comedy Central (India’s first 24-hour English comedy channel) and
Colors Infinity.

Highlights of the year: While Comedy Central is the top-ranked English Entertainment Channel, the
English cluster comprising Comedy Central, Colors Infinity and VH1 controls nearly 67% share of the
English Entertainment space.

Kids Entertainment constitutes of Nickelodeon, Sonic, Nick Jr. /Teen Nick and Nick HD+.

Highlights of the year: Nickelodeon has been the No. 1 channel in the Kids category since August 2014
Regional News includes 13 News18 channels and continues to lead the segment.
(including the erstwhile ETV channels) and

News18 Lokmat.

Highlights of the year: The cluster has

the highest reach (452 million viewers) and Highlights of the year: Colors Marathi maintained its strong #2 rank in the genre, with viewership share
viewership in the country (6.1% share of all News rising to 25.4%.

viewership) amongst regional news peers.

Regional Entertainment The regional entertainment bouquet comprises Colors Kannada and Colors
Super (Kannada), Colors Bangla, Colors Oriya, Colors Gujarati, Colors Tamil and recently launched movie
channels Colors Kannada Cinema and Gujarati Cinema.

Infotainment has factual entertainment channel History TV18 and lifestyle channel FYI TV18.

FILM BUSINESS

viacomiDl QSTUDIOS

Film business includes Viacom18 Studios and Jio Studios.

Highlights of the year: Andhadhun broke ground in an untapped market like China, and went on to become the third highest grossing Indian film ever.
Web - content production unit Tipping Point delivered three major web - series — Jamtara, Taj Mahal — 1989 and She for Netflix.

DIGITAL BUSINESS
VOOt bookbiyshow

Digital Content includes Moneycontrol.com (leader in the finance category), VOOT (#2 broadcaster—OTT in the country) and News18.com (digital destination
for all general news), as well as opinion - portal and digital content studio FlrstPost.

Highlights of the year: Content of OTT video-on-demand platform VOOT is now consumed by 100 million MAUs (Monthly Active Users). Original series ‘Asur’
on VOOT Select was rated 8.5 on IMDB.
Digital Commerce includes Bookmyshow

Highlights of the year: BookMyShow scaled up its live entertainment business, managing and executing the iconic Sunburn Live music festivals, world-
famous Irish rock - band U2’s first tour of India, and international touring exhibition titled “Avengers STAT.LO.N.” in association and under license with Marvel
Entertainment.

PRINT/PUBLICATION BUSINESS
Forbeés

Publication business has a portfolio of highly reputed magazines comprising Forbes India, Overdrive, Better Photography and Better Interiors.
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Management Discussion and Analysis (contd)
BUSINESS PERFORMANCE:

GROWTH AND INNOVATION
Network18 has been striving to improve
its portfolio as well as enhance its
outreach to segment the market and

fill critical whitespaces. Substantial
investments continue to be made to create
a compelling proposition for viewers.

In a tepid ad-environment, the group
pushed forth in improving its annuity-style
income from subscription revenue and
syndication of content.

BROADCASTING

Improved distribution tie-ups across
cable and telcos have brought the
consumer closer to our class-leading
content bouquet at an affordable
optimum price. The implementation

of NTO provided a reset to pricing
(shifted from B2B to B2C), boosting

our linear TV subscription income
substantially by 40%+ y-o-y.
Monetisation of content through digital
partnerships (B2B) drove step-up in
profitability. In line with our strategy

of being platform-agnostic, the group
stitched multiple partnerships with notable
digital platforms for serving their users a
discerning selection of our content.

DIGITAL
Pay - propositions were created in flagship

+ Voot Kids: This Kids edutainment
product was also launched during
the year. It is a niche, differentiated
product with Watch-Play-Learn-
Listen capabilities.

RISKS

TRAI’s new tariff order modification (NTO
2.0) aims to reduce the pricing disparity of
channels within a bouquet, which in effect
shall reduce either channels within the
bouquet or the price of the bouquet.

This has the potential to impact bouquet
reach and channel subscription revenue.

Fragmentation of viewership: With the
advent of Digital and a launch of multiple
new platforms led by cheaper bandwidth,
viewership has expanded significantly,
thereby fragmenting the consumer base
across platforms. These higher churn rates

and lower stickiness provide an opportunity

to wean away viewers from traditional
dominant players in television, but also is
a challenge as monetisation models are
still evolving.

Digital monetisation is lagging
investments, especially amidst
strong competition.

Reliance Industries Limited
Integrated Annual Report 2019-20

witnessed augurs well for the future, as some
of the increased engagement will stay - on
even when the pandemic tapers off. We have
stayed the course on our digital impetus and
sharp focus on profitability.

BUSINESS STEWARDSHIP

At Network18, Corporate Social
Responsibility (CSR) is embedded in the
Company’s long-term business strategy.
The Company’s community initiatives
help elevate the quality of life of millions,
especially the disadvantaged sections of
the society. Network18 seeks to transform
people’s lives by promoting health,
education and sports.

The Company undertook some socially
relevant programmes during the year:

Network18 launched Mission Paaniin
2019 - to change attitudes and behaviour
to improve water use efficiency.
Network18 and Serum Institute of

India (Sll) have come together to

launch a nation-wide vaccination and
immunisation campaign — Swasth
Immunised India. It aims to build a robust
campaign aimed at spreading awareness
on the importance and benefits of

Content costs: Spike in demand for content
creation/curation is driving up content costs

properties in News and Entertainment to
allow premium customers to benefit from

high-end content on an ad-free basis.

70

MoneyControl (MC) Pro: MC Pro, the
behind-paywall offering from the leading
finance portal in the country, received a
great response from consumers. By the
end of the fiscal, it had scaled up to 1.5
lakh paying customers, which signals
both a strong demand for premium
financial news and tools, and an
increasing willingness to pay.

VOOT Select: Voot Select, the freemium
entertainment offering, was launched

in March 2020 with live channels,
digital-first broadcast content and a
discerning library of original content that
has received audience acclaim. It aims
to build upon the strength of the brand
and the engagement levels the existing
ad-driven model has enjoyed.

Naye India Ka Naya Josh

across Digital, Movies and GEC.

OUTLOOK
The COVID-19 pandemic is a major black -

swan event, which has dragged the economy

and the advertising environment as a

result. The immediate impact on ad-driven
media industry will be significant; however,
an increasing proportion of subscription
revenues will help. With economic activity
faltering amidst a country-wide lockdown,
advertising may remain suppressed for much
of H1 FY 2020-21. The cost-optimisation
exercise undertaken across verticals during
FY 2019-20 will help us in these tough
times, and will be furthered aggressively

as our preparedness for the uncertain
economic scenario. We remain confident
that our portfolio of genre-defining brands
shall weather this storm and emerge even
stronger. The growth in media consumption

immunisation among the masses.

The MTV Staying Alive Foundation,
partnering with Viacom18, brings a new
campaign to India in January 2020.

“MTV Nishedh”, will focus on
fostering healthier attitudes and
behaviours and removing the stigma
surrounding several health-related
issues, including sexual reproductive
health and well-being, contraceptive
care, tuberculosis (TB) and nutrition.

« Network18 launched #IndiaGives, a
campaign meant to provide support to
the daily wage earners who have been
hit the hardest by the COVID-19 crisis
in the country.

Reliance Foundation acts as the funnel
through which the Network18 Group
reaches out to empower people and
deepen its social engagements.

Corporate
Overview

Network18 is creating awareness and mobilising donors to raise money for the poor affected by COVID-19
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#IndiaGives

Network 18

JIO STUDIOS

Jio Studios was set up in 2018 to
complete Jio’s triple-play offering, which
includes mobility solutions for voice and
data, high-speed home Internet and
fixed-line connectivity through fiber-to-
the-home (FTTH), and a whole host of
digital services and content. Jio Studios
invests actively to produce and acquire
original content, including films and web
series across languages, forge long-term
content alliances and aggregate content
to power Jio’s distribution platform and
expand its reach.

The already profitable film studio business

has tasted early success through box office

hits such as Stree, Luka Chuppi, Bala and
has an interesting slate of films across
budgets, languages and formats as well as

compelling original web content, all with the

promise of “great storytelling” at its heart.

RIL has already created a large portfolio
of media and digital properties, integrated
closely with new-age technology. Jio

Studios is responsible for building and
exploring synergies between these
businesses and aligning them with Jio’s
digital distribution ecosystem with a view to
ultimately make Jio’s ‘mobility’ and ‘home’
products and services more attractive to
the end consumer.

Jio Studios will now look to leverage the
newly announced Facebook partnership to
drive synergies using chat and social media
to maximise discovery, engagement and
commerce of its content apps and drive
further growth in consumption. Developing
content using Augmented Reality (AR) and
mixed reality technology is next on cards. In
a post COVID world, Jio Studios will explore
disruptive new business models to offer
latest content directly to consumers.

Jio Studios will continue to be the
catalyst that offers consumer salience
and differentiation by complementing
the Group’s technological and
distribution prowess.

A

= o,
A glimpse into select Jio Studios’ released films
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Jamnagar site is the largest
single site refinery with
complexity index of

Refining and Marketing

1 024 MBPD

crude processing
capacity

VISION

Jamnagar Refinery shall be the
refinery icon of the world with
best-in-class performance

MISSION

Ensure the Jamnagar refinery
is future-ready with a strategic
transformation to optimal
oil-to-chemicals
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BUSINESS PERFORMANCE: Refining and Marketing

PERFORMANCE
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We are witnessing a black swan event. The year

was characterised by soft regional refining margins
and significant price volatility amidst looming trade
wars and tightening oil sanctions on a few crude oil
producers. The much-awaited rally in refining margins
due to the change to bunker fuel specifications

from 1st Jan 2020 did not materialise due to lower
than expected boost from marine gasoil demand

as Very Low Sulphur Fuel Oil (VLSFO) remained

the bunker fuel of choice in the new International
Maritime Organisation (IMO) low sulphur regime. The
weakness has been accentuated by COVID-19 and
associated lockdowns resulting in a downward spiral
of global oil demand towards the end of FY 2019-

20. In these difficult times, RIL delivered profitable
operations at near normal utilisation levels mainly
due to its highly complex and flexible refining assets;
nimble crude oil sourcing; agile product evacuation;
diverse geographical footprint and proactive oil price
risk management. RIL’s efforts to sustain competitive
advantage has seen the augmentation of Coking
capacity to convert low value residue into high value
distillates and full scale commissioning of coke
gasification project to reduce energy costs

Naye India Ka Naya Josh

RIL continued to outperform Singapore complex
margins with a premium of US$ 5.7/bbl, significantly
above its 5-year average. It reflects the robust
operational performance, superior configuration and
consistent high utilisation of refineries at Jamnagar.

Refining EBITDA for the year was down 6.1%

y-o-y at ¥24,461 crore led by lower GRM of
US$8.9/bbl. The segment performance was

impacted by volatile crude prices and multi-year

low light distillate product cracks. Petrochemicals
integration has been further enhanced with

successful commissioning of High Purity Iso-Butylene/
Isobutylene Isoprene Rubber (HPIB / lIR) complex.
Petcoke Gasification complex operation has been
stabilised successfully and is being ramped-up, paving
the way for significant reduction in supplemental
energy cost. Petcoke gasification project, is
transforming Jamnagar refinery into a unique ‘residue-
free refinery’ by converting coke into valuable syngas.

RIL expanded its domestic fuel retailing footprint
to 1,398 outlets and maintained industry leading
throughput per outlet.

STRATEGIC ADVANTAGES AND COMPETITIVE STRENGTH

<l

Best-in-class portfolio —
Combination of world class
scale and asset quality

Largest single site refinery
with crude processing
capacity of 1.24 mbpd and site
complexity index of 21.1
Ability to run a large basket of

crudes across the quality spectrum

whilst being among lowest cost
refiners globally

Flexible product slate with access
to high value markets

CDU (4 Trains)

+ 1.24 mbpd, crude processing capacity

« Largest single site refinery — 1.5 times
the next largest

Coker (2 Trains)

« Highest coking capacity at single location with
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